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Face the competitive challenge of 
the coming season with one source 
of responsibility for photo mounts: 

Gross Mounts. Here you attain 
a priceless advantage over the aver- 


age run of competition. 


Without any extra cost, you can 


clothe your product in garments 
which will distinguish your por- 
traits as superior. 


Before you decide on your next 
mounting styles be sure to contact 
Gross or one of his many bright 
young men who have much to show 
you. 


MANUFACTURERS FOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated descriptive. 
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Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
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Leading Photographers 


choose 


Kilborn’s COLOMA 


for Printing by Projection 


Coloma, Kilborn’s fast bromide 
projection paper, is popular with 
photographers throughout the 
world for both commercial and 
portrait use. Perfected through 
recent research, Coloma offers 
uniform quality and unusual grad- 
ation of tones from black to white. 
It is available in 4 contrasts and 
12 surfaces. For customer satis- 
faction . . . greater profits, order 
Coloma today. Free samples and 


catalog upon request. Pioneers in the manufacture of quality photo paper 


since 1895, 


2905 FIRST AVENUE Ff CEDAR RAPIDS, IOWA 
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Book Reviews 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 








HOw TO FILM, by G. Wain. 4%x7 150 pages, numerou 
text illustrations. Flexible board, rounded corners, $1.50, post 
paid. American Agents: Transatlantic Arts 


A capably written manual on the subject of making amateu 
movie films, about half the book given up to general bas 
instructions for the beginner; the balance to the making of 
complete films from prepared scenarios. A vast amount of in 
formation in concentrated form, with clever and novel illustra 
tions to clarify all points that might be in doubt. Easy to 
read and understand 


HE HOW TO SCRIPT, by Oswell Blakeston. 4%x7 150 pages 
text illustrations. Flexible board, rounded corners, $1.50, post 
paid. American Agents: Transatlantic Arts 

For the amateur who wants to show more to his movie aud 
ences than banal sequences of Johnny running back and forth 
on the lawn, this manual will be some real help. It will not 
tell you how to write movies to sell to Hollywood, nor how 
to become a great director but if you want to rope your 
family and friends into what can become real fun and a late 
source of genuine pleasure, it will explain, simply and con 
cisely, what to do and how to go about it 


WH SAY IT WITH YOUR CAMERA, by Jacob Deschin, 5%x8 
230 pages, 24 pages of illustrations. Cloth, $3.00, px»stpaid 
Publisher. Whittlesey House 

Here's a down-to-earth ‘‘direct to the reader book by the 
distinguished editor of the photographic page of the New York 
Times who already has four other books to his credit. This 
no text book It contains no formulae and no lighting dia 
grams. Rather it is an attempt — and a highly successful one 
in our estimation — by Mr. Deschin to bring to the interested 
amateur a greater appreciation of photography and its poss 
bilities; to make the reader think for himself so that he will 
first of all recognize a picture of a composition when it of 
pears before him and econdly, know what to do about it 
and why. An interesting book the reader will find it hard 
to put aside and to which he will frequently return for new 


nspiration 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











WH Sections of the prosperous ($2,000.00 in cash in 
their treasury the end of March) Wisconsin Prof. Photog 
Assn., Inc. have been keeping busy as usual. On March 
14 the Milwaukee group met at the Fred Reupert 
studio for a lengthy evening session which closed with 


a print competition and presentation of awards. The 
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Faced with a difficult copy or res- 
toration, many a _ photographer 
passes up what would have been 
a profitable order. Much worse, a 
probable customer for his regular 
work goes to some one else. 


Such jobs, as well as all types of 
color work, such as miniatures, oil 
paintings, sketches and the like, are 
our specialty. Our low prices make 
possible mark-ups of 100° up. 


104 E. State St. Syracuse 2, N. Y. 
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Wisconsin River Valley section met on March 30 in 
Wisconsin Rapids, at the new Klun Studio. Board meet 
ings of the state association took place in Milwaukee 
on February 20 and March 27. 


@ The 2nd annual Pacific Northwest convention and 
trade show, sponsored by the Photog. Assn. of Oregon 
at Portland, March 27, 28 and 29 was, as anticipated, 
a big affair, with 750 paying full registration fees in 
addition to many employees, guests and others who 
attended. The banquet alone drew 500. The program 
included Lawrence J. Inman, M.Photog., Long Beach, 
Calif.; Lester C. Johnson, Johnson Ventlite Co., Chicago; 
Howard Colton and Jack Wamsley, Hon.M.Photog., of 
Kodak; Arthur W. Statt of Du Pont; Archie Hughes 
Gross Photo Supply Co., Toledo, Ohio; Charies Conkling, 
Portland; Herb. Luhn, San Francisco; Jack Sholkoff, 
Portland; Arthur E. Pohiman, Milwaukee; R. J. Wilkinson 
exec. mar. M.P.D.F.A., Jackson, Mich.; John J. Alves, 
Braintree, Mass.; John Laveccha, Hon.M.Photog., Chicago; 
Mildred Nicholson, Seattle; James Doty of Ansco; Harry 
F. Windhorst, Detroit. To carry on for the coming year 
will be the job of the new board: Claude F. Palmer, 
Cr.Photog., Portland, pres.; Robert McEwan, Salem, 
Ore., vice-pres.; Eugene Gilbert, Portland, treas.; Harvey 
Barragar, Portland, sec. Completing the Oregon board 
of directors are: Henry D. Fehly, Eugene, chrm.; Max 
well Allara, Portland; Robert L. Ball, M.Photog., Cor 
vallis; H. L. Bolton, The Dalles; Carmen Clark, Roseburq; 
Melvin Forbes, Ccos Bay; Alva Heater, Ontario; Frank 
Hise, Corvallis; Dorothy Lee, Oregon City; E. J. Throck 
morton, Coquille; John Logan, Longview, Wash 


@ Members of the Los Angeles Press Photog. Assn., at 
their seventh annual meeting on the night of May 23 
entertained their editors, publishers and many public 
officials, in addition to installing as officers: Ed. Gamer, 
News, pres.; Ferde Olmo, Examiner, vice-pres.; Thomas 
Courtney, Herald-Express, 2nd vice-pres.; Richard Oliver, 
Times, treas.; Harley Martin, Hollywood Citizen-News 
sec. Dinah Shore, Edgar Bergen and Charlie McCarthy 
headed the list of program talent, with Red Skelton 
acting as “official photographer’ which must have been 
something 


BR April 16 and 17 brought on two important photo 
graphic sessions in Montana, with the state board of 
examiners meeting on those days and the board of the 
Montana Photog. Assn., as well, both at Helena. The 
state board examined six applicants for licenses and 
the association officers busied themselves with plans 
for their convention, scheduled for Helena, August 24 
25 and 26 


HM At the May meeting of the Prof. Photog. Assn, of 
Calif., Inc., held on the 16th in Los Angeles a panel of 
seven outstanding professionals explained their tech 
niques and methods, answering questions from an 
overflow audience. Co-operating in this feature were 


Max Munn Autrey and Charles F. White of Hollywood 








There’s a 
Du Pont“Pan’ Film 
for every purpose 


- +» WHATEVER YOUR SUBJECT— 
PORTRAITURE. ..PRESS WORK 
OR COPYING—CHECK 
THE CHART BELOW 


Arrow Pan 





A.S.A. SPEED FILM 


DU PONT FILM Daylight | Tungsten CHARACTERISTICS 





RECOMMENDED 
FOR USE WITH 


EXAMPLES OF USE 





High Speed Pan 160 | 125 || Hichspeed: adequate 
Type 428 contrast even when un- 


derexposed; short 
scale. 


Extremely short ex- 
posures 

low or flat light 
conditions 





Electronic flash lighting in portraiture, press, 
commercial, and industrial photography 


Outdoor work on cloudy days or at twilight; 
distant flash shots; general candid ond press 
work 





“Arrow” Pan High speed; high red 
sensitivity; long scale 





Adequately light- 
ed subjects in gen- 
eral. 





In mass-production portraiture, high red sensi- 
tivity reduces retouching problems; speed per- 
mits short exposures. 


For daylight and fluorescent lighting, red 
sensitivity provides improved color response 


For flash exposure, long scale counter bal- 
ances harshness of lighting 





“X%.F" Pan | Balanced color sensi- 
tivity; medium speed; 
medium fine grain; 
normal scale. 





Adequate and con- 
trolled lighting 


Best svited to studio portraiture and illustra 
tive photography with tungsten light where its 
medium speed, balanced sensitivity and nor 
mal scale provide the flexibility required for 
high-quality results, Definitely recommended 
for color-separation negatives 





Fine Grain Pan Maximum speed con- 
sistent with extremely 
fine grain; balanced 
color sensitivity. 


High degree of en- 
largement 


Rendition of fine 
detail 


Murals, specialized uses in industrial and scien 
tifle photography 


Ilustrative, commercial, industrial uses where 
rendition of subject detail or texture is of 
primary concern, photomicrography; commer 
cial copying 





Process Pan Extremely high 
contrast 























Line copy work with 
black and white or 
colored copy 


Commercial copying 





Du Pont films, photographic papers and chem 





icals are preferred by many of the country’s 
most prominent photographers... commercial, 
professional and hobbyists who pride them- 
selves on work of exceptionally fine quality. 
Try these dependable photographic products. 
They’re supplied in distinctive blue-and-yellow 
packages. Ask your dealer for them by name 








E. I. du Pont de Nemours & Co. (Inc.), Photo 
Products Department, Wilmington 98, Del 














We Recommend 
These Books 


We seldom carry books in stock and advertise these chiefly as 
@ service to our readers, especially those in the smalier towns 
because those in large cities can see the books at their stock 
houses and get them more quickly than by ordering from us 
For this reason we sell no books on open account or C.O.D., 
but only if, in our considered opinion, they will be a valued 
addition to a studio's reference library. 
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Simon Silverman, long Beach; Judson Hawthorne, Los 
Angeles; Paul Kennedy, Arcadia, and Gordon Hamilton, 
Pasadena. Chairman Frederic L. Richards, who conceived 
the idea, was roundly acclaimed for the fine presenta- 
tion. 


M Mork up another successful convention for the 


Southwestern Photog. Assn., Inc., which drew a 500- 
plus attendance for its 1950 gathering at Mineral Wells, 
Texas, on April 16, 17 and 18. The program included 
Kenneth Carson, Hon.M.Photog., and Howard Colton of 
Kodak; Mrs. Leo Stern, Kansas City; Mrs. Mel. Thurman, 
Abilene, Texas; Paul Gittings, M.Photog., Houston; Les. 
Morgan, Los Angeles; Mills Steele, Greenville, S. C.; 
Howard Weber, M.Photog., Winona School Director; 
Don Hooper, Oklahoma City; G. J. (Buddy) Shrader, 
Little Rock, Ark.; Mrs. Phyllis Moore Stoll, New Orleans; 
Meyers A. Cornelius, Oklahoma City; Harold Woolwine 
of Du Pont and Lester Kubiac, Photogenic Machine Co., 
Youngstown, Ohio. The newly elected board is headed 
by W. Jack Rodden, M.Photog., Roswell, New Mex., 
pres.; Lee Webb, Houma, la., vice-pres., and Mr. 
Cornelius, sec.-treas., with the following directors 
Winston Reeves, Lubbock, Texas; Mr. Shrader; Lloyd 
Baker, Beaumont, Texas; Mrs. Virginia Leberman, 
M.Photog., Austin; C. B. Culpepper, Longview, Texas; 
John W. Rose, San Antonio, and C. A. Taylor of Fort 
Worth. Next year’s convention goes to the Texas Hotel, 
Fort Worth, on April 8, 9 and 10 and, Fort Worth 
always being a popular location, attendance will prob 
ably jump to 700 or 800 


& Members of the Range Photog. Assn., one of the sec 
tional groups in Minnesota, celebrated their first anni 
versary on May 18 in Hibbing with a dinner party and 
business meeting. L. Leonard Hiti of Chisholm is presi 
dent 


@ The fifth annual convention of the National Press 
Photog. Assn., held in Atlantic City from June 8 to 10 
drew an attendance of 65 delegates, members and 
guests. That may seem like a small crowd for a national 
convention but the time of press photographers is 
seldom their own and few can wangle permission from 
their editors to get away for such a purpose. New 


national officers the complete list of committee mem 





The Cover Picture 


Nancy Olson, co-starring in Paramount's motion 
picture Sunset Boulevard, is the young lady 
whose photograph decorates our cover this month 
The four-color plates, which come to us by cour 
tesy of Ball-Band Footwear, Mishawaka, Indiana 
were made from an Ektachrome shot by Glenn 
Embree of the Paul Hesse Studios, Hollywood 
California 
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PROFESSIONAL 
PORTRAIT 
LIGHTINGS 


1 O1 -xamples I 


the lighting procedure of as 
leading American 


many portraitists; each 
photograph accompanied with lighting dia 
gram and detailed discussion. The equivalent 
of 20 convention demonstrations wrapped up 


in one package for permanent reference 


COMMERCIAL 
PHOTOGRAPHIC 
LIGHTINGS 


More than 120 
strations by over 70 


$7.50 


lighting demon 
noted commercial photo- 
photograph complete with de 
tailed explanation and lighting diagram. The 
inswer to almost any commercial lighting 


commercial 


rraphers; each 


] rol lem 


PROFESSIONAL 
PHOTOGRAPHY 
for PROFIT 


os 
WHOLE 


$5.00 


how to become SUCCESS 


story of 

established as a professional photogra 
| | 

including studio layout and decoration, 

slans, actual studio 
how to establish prices, etc 


fll by Charles Abel. 


forms, records and 


Send Your Check to 





Professional 
Photographer 


$7.50, 





bers is far too long for our space — are: Kenneth P 
McLaughlin, San pres.; Andrew 
Willoner, MGM News of the Day, treas.; Oliver Atkins 
Saturday Evening Post, Philadelphia, sec. “Serious fiscal 
faced by the organization 
of the New York Post, 


Chronicle, Francisco, 


problems” are 
Mellor 


reported 


Samuel retiring treas 





The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











i Clayton Gray of the Los Angeles Mirror took the top 
a 16 first 
quarterly Superflash press photo contest conducted by 
Sylvania Electric 1740 Broadway, New 
York City. Genera! quality of entries was so high that 
By the this 
appears the second contest will be over but if you are 


award — Sylvania television set in the 


Products, Inc., 


five honor awards were also made. time 
a news photographer and want to get in on the third 
contest for the year, drop a line to Sylvania’s Superfiash 
press photo contest manager. 

B@ Linton Godown, photographer of Union City, Tenn 
has been elected to membership in the American Society 
of Questioned Document Examiners and is planning t¢ 
move to Memphis so he may engage more actively in 


that highly specialized form of photography 


M@ The 1950 Chicago International Exhibition of Photo 
graphy will be held in the 


that 


Science 
to November 26 
October 7. Fo 
2320 


Museum of 
from October 28 
Closing date for 


and 
Industry, city, 
inclusive prints is 
entry forms, write Mrs 


135 $ 


Loren M. Root, sec., Room 


La Salle St., Chicago 3, Ill 


@ Carl Mansfield, M.Photog., who has long engaged in 
photography as a sideline in connection with his other 
business in Bloomingdale, Ohio, proposes now to devote 
his full time to the camera. He has established a stud 
in Steubenville, Ohio, where he will specialize in com 
mercial, illustration and color photography, doing por 


traiture by appointment only 


* Mrs 


Minn.,, 


Anna Resman, one-time studio owner of Eveleth 


died unexpectedly at her home in 


that city or 
May 8, aged only 49 
former 


a George Munson magazine and advertising 


agency photographer, has joined the Westinghc 


lamp Division and will act as an adviser 
lamps to users in New York and southern New 
His headquarters will be at 40 Wall 


City 


Street, New 





candid... 


and quality, too 


Gevapan, the new and extremely fast 
pan recently imported by Gevaert, 

is fast enough for the most candid types 
of photography, yet has the qualities 
that make a fine negative. 


Instead of throwing data at you... 


GEVAPAN 


and see for yourself. 


Write For Literature 


The GEVAERT COMPANY of AMERICA, Inc. 


423 West 55th Street, New York 19, N. Y. 
In Canada: Gevaert (Canada) Ltd., Toronto, Ont. 
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“... the smartest looking display case we ever had ...” 


about their new Poblocki display cases, 
well pleased with the case, and are sure it will give us many years of satisfactory 
Right, this display case 
you installed it. Put your pictures on display in a 


Exclusive Advantages 
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Milwaukee 7, Wis. 
A SPLENDID SETTING 
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some 18 


BM The 


business is to locate a 


dream of every young photographer entering 


community where there is no 
competition, an almost impossible hope these days 
of our 
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studio. People there who want pictures have to go to 
Huntington or Bay Shore. The best Smithtown can boast 
is @ sports and camera shop and a contractor who, an 
amateur photographer, takes an occasional picture on 
the side 


B® William McCuddy, photographer for the Springfield 
Newspapers, Inc., Springfield, Ohio, was recently pre 
sented with a son by his wife, who was the former 


society editor of the Springfield Sun 


Bl George Armbrester, portrait photographer in Tupelo, 
Miss., is spreading out 
Corinth, Miss 


He started a branch studio in 
, on June 9 and was cheered by a really 
big turnout of the local citizenry for the official opening 


@ The Garrett Studio, long conducted in Green Bay, 
Wis., by the late Fred Garrett and since his death by 
his widow, Mrs. Helen Garrett, has been sold to Ed 
Futta, formerly of Oshkosh, but with the Garrett Studio 
since the early 1930's. On April 11 Mrs. Garrett married 
Lovis Seroody of Chicago, 


representative there for 


Plametwood frames. 


@ Coptain Francis E. Shea, photographic and fingerprint 
expert in the Criminal Investigation Bureau at Fitchburg, 
Mass 1938, died at his 
May 29, aged only 49 


since home in that city on 


M Ronald P. Smith of the Pridham Studios in Amherst 
N. S., and Sackville, N. B., long active in the Maritime 
Photographers’ Association, was recently elected deputy 
governor, district number 
Clubs of 


scope 


seven of the Association of 


Kinsmen Canada, a service organization of 


national similar and others 
field 
His district includes Prince Edward Island, New Bruns 


wick 


to Rotary, Kiwanis 


except that it does not enter the international 


Nova Scotia and Newfoundland, the same prov 
inces which comprise the Maritime P.A 


B lew 


publicity photography in New York City whose pictures 


Balon formerly a specialist in theatrical and 


of United Nations delegates and other notables are in 
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WOLLENSAK RAPTAR LENSES AND RAPAX SHUTTERS 





} CHOICE OF PRESS PHOTOGRAPHERS 


Milwaukee Journal 
Staff Enthusiastic 
Users 








AMATEURS! GET PROFESSIONAL RESULTS WITH 
YOUR CAMERA! EQUIP IT WITH RAPTAR LENSES 
AND A RAPAX SHUTTER! 


In Milwaukee, as ¢ 
else in America 








Di Ue setak on CO., ROCHESTER 21, N.Y. 


MEANS FINE LENSES 
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DIRECT FROM MANUFACTURER 


SUPREME QUALITY 
——PHOTO MOUNT FOLDERS— 


Picture Overall Cut Out 
Folded Size Size 
44x 6% 2%4x 3% 
53x 84% > = 
64x 9% 34x 
64x 9% 

7M%x1l% 

84x 9%, 
1034x1414 
1134x13% 

led pebbled 


Price 
Per 100 


LIAS 
ma 
ovVcecso 


on 
er Soe 


rey vera writ ry e-out. C 
around. A tively embossed i j j 
FREE price li yn all other items. ‘Shipp 
SEND $1.00 FOR COMPLETE SAMPLER KIT, PPD. 


YORK PHOTO INC 140 W. 22nd Street 


MOUNT New York 11, N.Y. 











the Library of Congress, is San 
Edwards, 


Olympic 


now established in 
with Richard H 
formerly of Pan-Am airlines, he bought the 
Studio, 435 Powell and 
now doing business as “Photography by Balon 


Francisco. In partnership 


Street, there the new firm is 


B john F. 
in Omaha 


B. Dale in 


the camera 


Murray, long-time commercial photographer 
Nebr., 
1948 


entirely 


who sold his studio there to Stewart 
has found himself unable to give up 
Now a full-time practitioner as a 
questioned document examiner, he has opened an office 
at 710 Keeline 


fusion with his 


Building, that city.and, to avoid con- 


former studio, is doing business as J. 


Franklin Murray 





ERTLERLITE 
REFLECTORS 


ERTLER PHOTO EQUIPMENT 





113 St. Clair Ave. N.E. Cleveland 14, Ohio 








Professional 
Photographer 





NEW WAY TO INCREASE 
YOUR COLOR BUSINESS 


Amazing new Litho-Color process opens up new opportuni 
ties for color photographers. Now, full natural color adver 
tising postcards can be printed at low cost for Motels, Res 
tauvrants, Gas Stations, Resorts and Manufacturing Concerns 


Act as our representative in your community shooting these 
Kodachromes. We handle all printing details and guarantee 
reproduction. Sample line and inquiries fur 
Nothing to buy. Low prices. You make entire 
profit on color shots plus liberal sales commissions on cards 


color 
nished to you 


natural 


Write for Complete Information and Samples of Color Work! 


HANKEL LITHO-COLOR PRODUCTIONS 
314 W. Superior St Dept. P-8 Chicago 10, Ill 











HA couple of years ago a group of Cleveland profes- 
sionals formed the Cleveland Area Photographers’ Ap- 
the VU. S. 
Veterans Administration in supervising on-the-job train- 
ing in local photographic studios. On May 18 the com 
mittee held its second annual meeting and completion 


prenticeship Committee, to co-operate with 


of apprenticeship ceremony. Following inspirational 
talks by Stanley Butler, manager of the Cleveland East 
man Kodak Store, and David Frey of 


Apprenticeship, William Hudlett, 


the Bureau of 
M.Photog., Lakewood, 
Ohio, made a formal presentation of their certificates 
Fred A. Breidigam, Ray O. Kepler, 
William T. Knoblauch and Paul Ziats, Jr. 
attended. An additional feature was 


to four students 


Sixty persons 
a display of 30 
prints by students in the area. The portrait prints were 
criticized and judged by John Piszczor and Don Norton 
and the commercial ones by Art Miller and C. W. Ack 
erman, four ribbons being awarded in each class. And 
so four properly trained and competent craftsmen enter 
the photographic We wonder 


ranks. how many other 


communities have similar committees in operation 


Congratulations to the Marvin E. Helgesens (He’s an 
M Photog 
pound three ounce baby girl 
March 20 


in Janesville, Wis.) on the arrival of a seven 


Susan Kay — on 


@ The merger of two Birmingham, Ala., newspapers, the 
Post and Age-Herald, into the new Post-Herald on May 
15 meant the loss of his job to John Faber, chief of the 
photographic staff of the News-Age-Herald for a num 
ber of years and nationally known to press and pro 


fessional photographers through his secretaryship of 


the National Press Photographers’ Association. Roy T. 


Carter, his former assistant, takes his place 


B® William E£ 
Dallas 


Merchant Marine 


Fulgham, 62, 
and Port Arthur, Texas, prior to 
in World War Il, 
1944 almost 


employee of studios in 
serving in the 
and since his dis 
charge in 


on May 19 


permanently hospitalized, died 


M Howard S. Van Wagenen 
Madison, Wis., 


long a photographer in 


and active in Wisconsin photographic 


affairs, died on April 15 after a lengthy illness 





Photo by Loulen Studio taken at Fairport Hatcheries, Fairport, N.Y 


YOUR NEGATIVES COME TO LIFE on Haloid Photographic Papers 


All the drama and detail you have captured in your negatives 


are brought to life with realistic beauty on Haloid Photographic 
Papers. ¢ In processing, Haloid Papers are known for their 
exceptional latitude, development tolerance and print control. 


Write for cata g and price t which de yraphic Papers 


THE HALOID COMPANY 


50 - 31 HALOID STREET ° ROCHESTER 3, NY 


BRANCH OFFICES. Atlanta. Bost a as 


New York, Philadelphia, Pittsburg! 








GOERZ AMERICAN 
PRECISION PHOTO-LENSES 


An American Product Since 1899 
i will give you a lifetime of Hl 
profitable satisfaction 


GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- 
quets, color film, copying, enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended cover- 
age, convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected, 
convertible. For news, sports, portraits, gen- 
eral work, color film. 


GOERZ ARTAR F9 to Fé 


The apochromatic process lens, for color 
separation with perfect register in the final 
process; also for black and white commer- 
cial work. 


GOERZ GOTAR F6.8, F8, FIO 


The lens for black and white, process and 
commercial work, copying and enlarging. 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate 
stripping the film. 


GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


Order through your dealer now 
for delivery as soon as possible 


the C. P. EQERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 











16 


The 
Professional 
Photographer 


Mi We spent on hour or so not long ago reading a 
handsomely printed and profusely illustrated booklet 
(9x12 — 24 pages and cover) entitled This Is Du Pont 
— The Story of Cellophane. It exp!ains graphically how 
Cellophane is made, its unbelievable number of modern 
uses, and what it has meant to the American economy 
Maybe they'll send you a copy if you write to E. |. Du 
Pont de Nemours & Co., Wilmington, Del., and men 
tion reading about it here 


It Happened to Me! 





Many amusing things happen in studios and 
to photographers. Some are odd happenings 
or errors on the part of the photographer and 
his staff; some result from the ignorance or (at 
times) pure ‘‘gall’’ of a customer. We'll pay 
$1.00 each for any we can use for this column 











@ Not long cgo | employed a young woman who prom 
ised fo be a real helper to me. Very observing, she tried 
her best to anticipate my needs around the studio. 
One day, assisting me in the camera room, she handed 
me a film holder, first carefully pulling out the slide. 
When | exasperatedly asked: “Why did you do that?” 
she calmly reglied: “! saw you do it.” It’s possible to 
be too observing Mrs. Martha D. Steffens, Chicago 
Heights, Ill 


[he Future of Stereo 





Through this department we hope to awaken 
professionals to the importance of stereo pho- 
tography as a profitable sideline if not a major 
field. This column will be devoted to stereo 
equipment, technique and marketing possibil- 
ities. Correspondence and questions are invited. 











“ 


“YES,” admits many a prospect, “stereo pictures will 
sell my product but who, in this vicinity, has the ‘know 
how’ or equipment to turn out pictures my salesmen 
can use to advantage? Calling in a big-city photo 
grapher is too costly; shipping my product away to have 
such pictures made is impractical. I'd like to try it, but it 
seems to be out of the question.’ 


Right there is an opportunity for every exclusive 
commercial photographer and most general-purpose stu 
dios. They are the ones who should supply this demand 
If they don’t, others will and one more source of 
profit which is rightfully the photographer's will have 
gone glimmering. For ordinary black-and-white and 
color pictures the path to the photographer's door is 
already worn. It is up to him to convince manufacturers 


distributors, retailers and their agencies that he can 





For that “fleeting moment” 


Wren you're taking 
portraits of children, there’s 
one simple way to catch ani- 


mation! It’s G-E Photoflash! 


General Electric flashbulbs 
provide ample light to catch 
that split-second moment 
which makes a picture 

... gives it extra salability... 


especially to parents. 


And positioned with the 
same creative skill and 
imagination as other light 
sources, G-E Photoflash 
provides quality plus! Try ’em 


on one of your next jobs. 


ORTON EEL EN, AO, 


Flashed with 3 G-E—No. 11's by Joseph G. Feole, Lawrence, Mass. 


Focal-plane 


Remember, theresa G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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QUALITY AT A REASONABLE PRICE 


58 Day Street 
Wedding Albums 





RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color — Sepia — Black and White — by thoroughly experienced artists. 


Artistic Photo Mounts designed to your specifications — for you exclusively. 


Frames and Mouldings of every description. The best selection in the country to choose from. 


Sprague-Hathaway, 


Established 1874 


Framing Supplies 


WRITE FOR CATALOGUE 


Inc. 


West Somerville, Mass. 


Mouldings Portraits 








and will meet their stereo requirements. The adapta 


tion of his present methods to a stereo technique in 


volves no serious complications; rather it presents an 


easy opportunity to increase revenue with a minimum 


of expense, personnel and equipment. Stereo is a 


clean, crisp venture with a moximum return for a 


minimal outlay, even without darkroom work 


Stereo pictures in color are not new; they have 


already made a forcible impression on millions of 


people. Manufacturers, producers, salesmen, engineers 


all have recognized the sales possibilities of stereo 
Already 


varied products as 


almost on sight stereo is selling, or helping 


to sell, such tile, fabrics, leather, 


hats, dresses, jewelry, silverware, real estate even 


cemetery lots. From a_ psychological standpoint the 


viewer of a 


ested 


stereo picture is, for the moment, inter 


100% 


moment the 


in nothing else. He is giving the product 


attention at the most important sales 


point of sale. It is obvious then that the field for stereo 


pictures in the business world is stupendous, literally 


unlimited. Does it make sense then for the professional 


photographer, already meeting unlimited competition 


in his accustomed line of still photography, to dis 


regard such a market? 


Stereo, let us say, is the “champagne of photo 


graphy,” and it will be this column's objective to show 


you how you may enjoy greater draughts of this heady 


wine. Your questions with respect to problems encoun 


tered in preparation, taking, sales, etc., will be gladly 


Write for prices or send film 
7273 Santa Monica Bou 
Dept. I 


evard 


Hollywood 46, Ca ria 


LABORATORY 


Professional 
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answered, through this column if they are of general 


interest; direct, if not. The practical will always be 
emphasized. The patent office bristles with stereo brain 
children but only a few of these will stand the test of 
time. We shall try to make our recommendations posi 
that, if they are followed, 
will produce the desired results. 

Normally 
proper 
as dynamic a subject as stereo and with prospects prob 


tive and explicit so they 


the history of any new subject is the 


beginning for any column. Unfortunately, with 
ably ready to engage the services of a photographer, 
there will be no shall 


mention immediately, for greater discussion next month, 


time for history and 


sO we 


a camera which is already available the Stereo 


Realist 


Before this camera made its appearance, stereo 


was a highly complicated art dependent upon formulae, 


tables, transposition and no small amount of presti- 


good shot 
involved a real production set-up. Black-and-white was 


digitation. To make any sort of stereo 
tedious enough, stereo in color was a rite of the first 
magnitude. All of this accounts for the fact that stereo 
photography was so long neglected. It was an interest 
ing plaything or hobby for the amateur but involved 
handle 


it profitably. Now things are different and with that 


so much time that the professional could not 


camera stereo has become so simplified as to generate 


a wave of popularity which is sweeping the country 


(Turn to Page 54) 


IN QUANTITIES 


BLACK & WHITE 
Petree, NATURAL COLOR 


ALL OTHER SIZES WW LLL LLL 


ALL SIZES 
Write for FREE Price List—R 


[MOSS | Photo Service Inc. 


155 W. 46 ST., N.Y. 19 + PL 7-3520 














Sell Color Prints and Color Portraits (( “- 
to 2d Your Customers'..... Ne te 


roi COLOR rim 


for the 
/ . SS) 
BEATTIE “onde CAMERA 


Color film is now available in 
unperforated 70mm 25’ rolls for 
use in the Portronic 70mm magazine. 


The IDEAL tk 70mm roll color film and 
Beattie Portronic camera bring « 


olor prints 
STUDIO LIGHT } and color portraits within the st bie 


your 


of the 
vast majority of people 


{ COLOR iS : Twenty-five feet of unperforated 


Omm roll color 
film in your Portroni 


provide 8 color 
cies, size 242 x 3% Only 
With the addition of a Booster automatic portrait 
Power Pack that doubles the pres es saalite, sak saad ameded 
ent light output, the pang cost, high quality color shots 
Flash COMMANDER now =) The roll color film 
comes the 7eW standard for 


tr insparen 
the Beattie Portroni 
camera offers you the economy 
to produce low 
in 70mm size is being mani 
h ‘ factured by leading color film producers. Authorized 
rapny a ‘ 
studio color photog nen processing plants have been established throughout 
n e . 
Besides providing See S the country to provide direct Color Prints or Dye 
light output for color Pp 
sary "9 NDER with Transfer service 
hy, the COMMA ' 
tograpny, csible the Color film ts alse 
Pack makes poss! : »« 
Booster ups 25-foot rolls for 
photographing of larger grouP> 


ivailabie in unpertorated 45mm 
use in the interchangeable 35mm 
i Portronic magazine 
n 3 

hout the expense and Inco ; : 
withou liqhts Learn your benefits in owning 

» of additional lig ; 

vemenc h COM greater profits for your studio 

The Chromo-Flas : 

e elec 5 lower overhead make 

NDER is the outstanding ; 
MA tly engi a Portronic demonstration 
tronic studio light, brilliantly d 

ne 
neeredandscientifically esid! Write today and we will 
fan 

k and lig ture and the name of 


hy return mail 


a Beattie Portronn 
increased volume 


arrangements, at once tor 


end you complete litera 
with power pac 

t unit. It requires 
one convenien 
the use of only one cord, attached 
to 110V AC outlet, and may be 


fired as a Slave light by use ofa 


photo electric tube y o 


roducts Inc. 


6916 ROMAINE STREET 
HOLLYWOOD 38, CALIF. 


your nearest Portronic dealer 
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The Editor's Commentary: 





Ever since the modarnized PROFESSIONAL PHOTOGRAPHER made its appear- 
ance with the April issue I have been receiving a flood of commendatory let- 
ters. At first I cheerfully undertook to acknowledge all of them but that 
soon became out of the Question. "It's a honey -- just what is needed;" 
"You said you would do it, \and you did!;" "Nice! Just enough change ;" bs | 
like it -- keep up the good work;" are typical. May I take this means of 
thanking one and all; and adding that future issues will be even better? 





Speaking of nothing in particular I certainly got a kick out of an item 
in the "Bulletin of the Architectural Photographer's Association" calling 
attention to the recent modernization of the "venerable PROFESSIONAL PHO- 
TOGRAPHER." I hadn't thought of the magazine in quite that light but after 
all THE PROFESSIONAL is 43 years\old, atruly great age in this country where 
the average life of atrade publication is only 10 years. We're still doing 
business at the old stand in spitaé of two wars, three depressions and any 
number of competitors who have dropped by the wayside. 


\ 





From time to time, when I have a Spot of Space to fill, I list the names 
of some of the noted photographers wha are to be featured in future issues. 
Sometimes the same names appear; occaS§ionally new ones are added, but don't 
let those lists fool you because they are far from complete. A full list of 
features already in halftones and type would fill a good half page, and more 
are coming in every week. Which ones I may select for any specific month de- 
pends naturally on their length and my intention to balance each issue at all 
times between portraiture and the many Specialized divisions of the wide 
commercial field. I'm only looking forw&ard to the day when, with greater 
advertising support, I can make that feature section even larger. And that 
is definitely up to you -- the reader. When \you write to an advertiser, and 
I hope you do so frequently, don't fail to merttion THE PROFESSIONAL; when you 
do business with a non-advertiser ask himwhy he isn't using the advertising 
columns of THE PROFESSIONAL, the only independent publication in the pro- 
fessional field. And thanks! 





I have had a number of letters concerning the excise tax situation, asking 
My opinion and evidently from readers who were\delaying the purchase of 
taxable items in the hope the tax would be removed\or reduced. Their guess, 
I have replied, was aS good as mine but it Should\be remembered that this 
whole excise tax matter has been, and still is, apalitical football. True, 
present newspaper publicity sounds most favorable And with much of Congress 
up for re-election the President will think twice before vetoing the bill. 
But even with the proposed increase inthe corporation tax (which means that 
we will all pay just the same but without feeling it sd definitely) the gov- 
ernment's total income will be Seriously reduced, and\the President wants 
more money, not less. Also, the Korean situation may\now upset the whole 
applecart. Candidly, I think we are out of luck as far as any relief is con- 
cerned, though I hope I am wrong. \ 
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WHY DO YOU MAKE PHOTOGRAPHS? 
By Haanel Cassidy 
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HAANEL CASSIDY 


THE COMMON USE of the words ‘amateur’ and “‘professional’’ in relation to photo- 
graphy would be bettered by a little readjustment, it seems to me. Both words have 
two distinct meanings. ‘‘Amateur’’ means derivatively, ‘‘a lover of,’’ but it has come 
to mean also the beginner and the inexpert. It is this second which is the almost 
universal photographic use. 

Similarly, ‘‘professional’’ means one who works for financial return, but it has 
come to imply also a standard of technical competence. Though the two meanings are 
in this case less divergent, it is again the second which is most commonly stressed — 
and definitely in disparagement of the amateur. 

Now it does not matter too much how words are altered by use, which shades 
of meaning are strengthened and which allowed to lapse through neglect, so long 
as this process does not come about through loose thinking and poor judgment. In 
the case before us | cannot help feeling this is just what the common usage does 
imply. 

It seems beyond doubt that popular opinion would put the professional in a 
position enjoying all the advantages, leaving the amateur to play a hopelessly out- 
distanced minor role. In all important respects exactly the opposite is the case. So far 
as still photography is concerned, and especially black-and-white photography, all 
the really significant advantages rest with the amateur. 

The professional probably does enjoy a slight advantage as to equipment, but 
all the really necessary equipment for most types of work is neither very complicated 
nor too frighteningly expensive. It is pleasant and helpful to have all the best and 
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most convenient aids to work with, but it can 
also be a real handicap if these things are 
allowed to assume an importance they do 
not honestly deserve. 

Questions of technique must be a con- 
stant problem to almost everyone. Any one 
who suffers no anxiety on this score has 
either reached a rare degree of mastery, or is 
in a rut. But at least the mastery of such prob- 


lems as are forever presenting themselves is 





HAANEL CASSIDY 


equally within the reach of amateur and pro- 
fessional; and there is little justification either 
for the professional to take it for granted that 
he is automatically the more skilled craftsman, 
or for the amateur to let himself off with less 
than his best effort because he is ‘‘only an 
amateur.‘ 

‘But,’ you say, “par in equipment, par 
in technique — what's left?’ 

Well, from my point of view, everything 


HAANEL CASSIDY 





that matters: interest, passion, inspiration. 
Without these nothing of any lasting value 
can result. | would be the last to assert that 
photography is a major art form, but | am 
firmly convinced that it is an authentic (if 
largely potential) minor one — and except 
insofar as it is being used toward a realiza- 
tion of these potentialities it is exactly as 
important as sweeping the streets and less 


important than hoeing in the garden. 


HAANEL CASSIDY 


Obviously the amateur, who is free to 
let his interest roam where it will, has every- 
thing his own way in responding to inspira- 
tion. If he produces nothing of moment he 
has only his own lack of passion to thank. 

The professional, who must expend a 
large part of his time and energy fulfilling 
narrowly circumscribed commissions, is severe 
ly pinched where it hurts most. He is also 
subject to a severe psychological hazard: sub- 
mitting to the very professional belief that 
there is a standard and 
doing things 


accepted way of 
Along with this goes a fear of 


undertaking anything whose 


success is not 
assured by these safe standard methods. He 
knows what can be done — and what can- 


not be done. It is this last which is sometimes 


the most hampering restriction of the typical 
professional point of view. On occasion it 
can be a divine foolishness not to know what 
cannot be done. 

Of course, mere quantity of experience 
can be a great aid in sizing up a situation or 
problem quickly. Practice does make it easier 
to see at a glance what would be normal, 
what might be risky but effective, and, some- 
times legitimately, what would be impossible. 


” < 


It is a matter of temperament and purpose, 
whether with this knowledge one elects to 
stay and reap the lush corn, or whether one 
dares employ it to cut through the corn belt 
and push on toward 
richer fruits beyond. 


the scarcer but also 

By this time it may begin to look as if | 
were maliciously determined to turn the tables 
or upset the apple cart, or wreck the joint, 
and leave the hapless professional prostrate 
at the very bottom of the wreckage. Not at 


all, for there is no law against his retaining 
his amateur status. He is perfectly free to all 


the advantages of both sides by keeping 
himself a professional amateur. If he can do 
that, he is in an enviable position indeed. 


(Turn to Page 58) 
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BERENICE ABBOTT 
BY CHARLES ABEL, a. R P. s., HON.M.PHOTOG. 


BORN IN Springfield, Ohio, Berenice Abbott completed her formal education in the 
public schools of Columbus and Cleveland and at Ohio State University in Columbus. 
Then, interested in sculpture, she studied in New York, moving on to Paris and later 
Berlin. Returning to Paris she deserted sculpture for photography and next found 
herself working as a laboratory assistant for Man Ray. She spent three years in his 
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studio — 1923 to 1926 — at a time when _ not in all of Europe. 
Man Ray had already achieved an_inter- In 1925 Miss Abbott commenced to take 


national reputation for his extraordinary portraits in her spare time, setting up an 
departures from the customary in photo-_ establishment of her own when she finally 
graphic treatment and had become the most left Man Ray in 1926. In her first year as a 
noted exponent of the camera in France, if professional she was honored with a one 
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man show, the beginning of what has since 
become a long series of such exhibits in many 
countries. Though never a student of Ray’s — 
watched him make a 


actually she never 


photograph — the mere processing of his 
negatives could hardly 


have failed to affect her own attitude toward 


unusual and prints 
photography. Few of those who have seen 
her more recent pictures would be ready to 
believe that her first three years with the 


camera were exclusively devoted to por 
and not only of adults but of 


children. However, her career in portraiture 


traiture — 


came to an end in 1929, soon after her now 


famous portrait of James Joyce and her 


equally well known portrait of Eugene Atget. 


Atget, then a virtual unknown, had been 
photographing the life and scenes of Paris 
for many years but it was Berenice Abbott 
who | first public notice, 


eventually secured his entire collection and 


brought him to 


later arranged for the publication of many 
of his pictures in books and articles 
In 1929 Miss Abbott returned to New 
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York, to become fascinated by the mood of 
the city, not so much as it is expressed by 
the life and activities of its inhabitants but 
by the ever-changing facade of its 
mental wonders and 
Accepting 


orna- 
structural vagaries. 
she felt it 


roam its 


the challenge which 


presented, she began to myriad 
streets and alleys, picturing canyoned streets 
sO narrow as to seem little more than jagged 
crevasses against the sky, contrasting them 
against the shabby fronts of the numerous 
little family stores that speak so eloquently 
of the seething cauldron of humanity that is 
New York. Street signs and monuments, pent- 
houses and trashcans, Park Avenue and the 
slums — all convey a message and all have 
been coolly and unblushingly depicted by her 
lenses in a@ manner now recognized and 
accepted as a type of photography certainly 
not pictorial and equally not what is gen- 
erally considered as architectural. Consider- 
ably more than ordinary record photography, 
her work has achieved the designation of 


‘ 


‘documentary,’ admittedly confusing though 
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that term may be. 

What, then, is this ““documentary photo- 
graphy?” In this sense it is very definitely 
not the copying of accumulations of papers 
and printed matter. It is the portrayal or the 
‘““documentation’”’ of things as they are and 
it is an approach that can be applied to any 
type of subject just as Miss Abbott has applied 
it in connection with the illustrating of scien- 
tific texts or the production of picture- 
stories for such magazines as Life. In its most 
recognized form it requires first the ability 
to see and visualize a picture or a composi- 
tion and, second, the necessary appreciation 
of what to include and what to omit. Both 
apply of course to any field of photography 
but, and especially in building the story of 
a city in its day to day existence, to these 
must be added a feeling for the true values 
of light and shade. Even more essential is a 
sure eye that can tell at what time of day 
a@ cornice or a doorway, a fifty-story building 
or an array of weather-beaten clapboards 
best 
builder was attempting to create or what 
perhaps lies behind the leaden exterior of 
some ridiculous false front. A 
record — yes, but neither the amateur’s ill- 
conceived snap of what might be a breath- 
taking view nor the professional's carefully 
cleaned up shot of a building for its owner's 
office or some realtor’s sales album. 


will convey the message of what a 


impressively 


Miss Abbott, today recognized as some- 
what of an authority on photographic equip- 
insists that for 


ment, many purposes the 


VISITING 
HOURS 


bigger the camera the better. She hesitates 
not at all to lug around an 8x10 Century 


View when she thinks that a desired result 


can only be secured by a contact print and, 
when working in color, she usually prefers 
8x10 Kodachrome. Yet, while she says she 


loathes small transparencies, 
agrees that the precision 
have their specific uses and when a small 
camera seems to be called for, that is what 
she employs. In the hand camera field her 
present preference, after working with some 
half-dozen other makes and types, is Rollei- 
flex. Nor has she any “‘pet’’ theories with 
respect to lighting other than her belief that 
speedlight is still in its infancy.and subject 
to too many limitations. Inconsistent like most 


she cheerfully 


smaller cameras 


of her sex, she writes ‘‘! refuse to be labeled 
or pigeonholed’’ when asked what she con- 
siders to be her major photographic interest, 
but in prompt response to another question 
flatly designates 
only.” 


herself as a ‘modernist 


“Be yourself and work hard’ is her 
cedvice to the beginner in photography who 
views its wide possibilities and wonders where 
to start. ‘“‘Take a vacation, relax, and give 


au 


yourself a chance to grow’ is what she says 
to the professional who finds himself in a 
production groove and seeks a wider vision 
Pictorialism and “‘slickness’’ are two over 
emphasized tendencies which, in her opinion, 
are slowing up the advance of photography, 
she nevertheless is 


(Turn to Page 60) 


an onward march which 
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DATA 


FIFTEEN-SECOND exposure at F/45 on Super XX film 
developed four and one-half minutes in DK-50. Repro 


duction from a projection on T-2 Velour Black with a 


twenty-second exposure at F/16 


ICISM 


WHILE THE maker of this print has given us very com 
plete technical data up to a ovoint, he tells us nothing 
about the 


will be 


lighting, which makes criticism 


difficult. It 
prints to this 
department include a lighting diagram, which may be 


appreciated if all who submit 


quite sketchy in nature so long as essential information 


is included. However, there is st plenty for us to talk 


about 
Immediately we notice that the eye has difficulty 
finding a place to light because there are too many 


points of interest, the blossoms and background merely 


One has 
whether the lid and bottom of the box are of the same 
design and then 


adding to the confusion. difficulty deciding 


color. If they are, they have been 


very poorly rendered. In fact, are the two parts of the 
box properly handled? The section in which the bottles 
rest appears to be square while the lid seems to be 
oblong. This is due to the use of a short focus lens 
or improper use of the camera swings and for subjects 
like this a several 


camera equipped with the swings 


is essential. 


We assume the purpose of this photograph is to 
sell the two bottles of perfume. If so, it fails in its mis 
sion because they do not appear overly attractive; on 
the contrary they are very flat and discouraged looking. 
Here is a suggestion which may help. For some time 


we have used strings of Christmas tree lights when 


working with small objects like these 
lights 


These strings of 
being wired in parallel, make it possible to use 
the entire string or any one or more of the lamps 
Using such a string, a hole could have been cut in the 
box behind each bottle and then, with one of the smal 
lamps behind each hole, a short exposure could have 
been given to catch the effect of those two lights shin 
ing through the bottles. This would have enlivened the 
bottles and made them more attractive and interesting 
We find these lights handy for all sorts of small objects 
and we get the same results from them that we secure 
on large objects with spots and floods. You can your 
self cut out little 


small reflectors for the 


in which 


lamps from 


the foil films and other items are packed 
lt will take a bit of experimenting but the time will be 
well worth while and a string of these lamps costs very 


ittle. Try it. 

Some printing-in at the bottom of the picture would 
have helped also. The folds in the table 
they add to the generally 


cover are 


bad because fussy effect 
should be 
the center of interest, and the more so because any 


thing which 


The flowers detract from the bottles, which 


is cut by the edges of the print attracts 
more attention than it would otherwise. A smooth piece 
of material starting at the base and receding in a gen 
tle curve in other words, a combined background 
and ground cloth would have been preferable. As 
it stands, the black background at the top of the print, 
contrasted with the light 


remaining background and foreground 


material which provides the 
results in a top 


heavy effect 
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MR. AND MRS. LEO STERN 
By Paul B. Needs 


THAT IT TAKES much in addition to good photography to ensure a successful studio 
no one more quickly admits than Leo Stern, outstanding portrait photographer of 
Kansas City, Missouri. Mr. Stern has photography in his blood; his father was a 
photographer and two of his three brothers operate studios. There are few things 
about any phase of photographic technique with which Mr. Stern is not familiar. 
But that, he says, is not enough! 

His gratifying success is due, according to Mr. Stern, to a happy combination 
of his expert photography and a ‘‘comparative selling’’ plan developed and super- 
vised by Mrs. Stern, who is regularly associated with him in the business. 

“Like so many photographers,’’ Mr. Stern says, ‘|! am no salesman. Mrs. Stern 
loves selling as | love photography. The methods she has developed depend on good 
sales psychology rather than high pressure selling. They have consistently produced 
the quantity and quality of sales necessary to make high class workmanship profit- 
able.” 

The Leo Stern studio was established about ten years ago and has a ground 
floor location at 1118 Grand Avenue, in the heart of Kansas City’s downtown shop- 
ping district. Here, on three floor levels, are up to the minute facilities for developing, 
printing and art work in addition, of course, to the camera rooms. The studio pursues 
a high class middle course, stressing quality but appealing to a more substantial 
following than just the upper crust of society. The Sterns also operate three popular 
priced studios under different names, processing for all being done at the main 


The Leo Sterns, of Kansas City 
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studio. Thirty people are now employed in 
the organization. 

Automatic temperature control in devel 
oping and printing uniform 
results, regardiess of seasons. Multiple print- 
ing speeds up the work of that department. 
All equipment is kept up to date and many 
Leo Stern a 


rooms insures 


“firsts been advertised 
proudly in Kansas City. Recent among these 
are radio transmission of pictures overseas 


and speedlight for children’s pictures. 


have 


Mr. Stern is a stickler for ethical conduct 


in the profession. He does not believe in 


price cutting, coupon selling or high pressure 
methods to 


increase sales. In_ his 


lettered 


display 


window is publicly 


a neatly sign 


setting forth his policy. 

Confining his work to the technical end 
of the business and the advertising, Mr 
Stern steers clear of the reception room and 
all selling. Mrs. supervises the 


office work of all studios 


Stern front 


She selects, trains 
and constantly oversees the receptionists, on 
whose ability the success of her sales plan 
depends. By visiting the studios 


daily and 


checking records she keeps a finger on the 
pulse of each 


“The front step in our sales plan,’’ Mrs 
suggests, ‘‘is to 
who will be friendly, gracious and truthful in 
all dealings with customers. The 
is the first 


Stern choose receptionists 


receptionist 


and chief contact between the 





Mr. Stern’s 
business 
card and 
the dignified 
front of the 
Stern Studio 
are shown 
opposite 
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studio and the customer and it is important _ is she likely to settle on the lowest priced. 


that she shall make a good impression. She “In quoting prices we use a bit of 


psychology, too,’’ Mrs. Stern continues. “If 
the customer has in mind a single picture we 

‘Comparative selling’ means simply quote on one and three, with three for the 
offering the customer a wide range of quality. price of two. 


is there to sell photographs and we make 
that her sole job. 


Similarly, we quote six with 
We regularly show samples of from three to three, and twelve with six, giving the customer 
five qualities to each customer. By that | do a chance to consider the lower unit price for 
not mean mere differences in photographic _ the larger quantity. 
papers or mountings but in the complete “We have three phases to our selling,”’ 
finishing and handwork Mrs. Stern explains. ‘First, when the original 
“When the different qualities are shown order is taken. With the order we require at 
and explained, the chances are the customer least one third deposit. Second, when the 


will not buy the most expensive, but neither proofs are delivered. Our girls then suggest 










































color work and increasing the order. The 
last selling phase comes when the finished 
photographs are delivered. Frames are sug- 
gested and shown then and of course it's still 
not too late to get orders for more prints.” 


Delivering proofs is an art with Stern 
receptionists. They frankly agree with cus- 
tomers who think their proofs are ‘awful’ 
but carefully point out that these are 
unretouched and explain to the customer hew 
much improvement may be expected in the 
finished photographs. 


Because of this educational work and 
because a charge is made for resittings, 
these have been almost eliminated at Leo 
Stern's. Customers are told before sittings 
that satisfaction cannot be assured. While 
technical perfection, posing and lighting are 
guaranteed, the customer is made to realize 
that responsibility for expression, hair styling 
and clothes worn is hers. 


“With this responsibility impressed upon 
them, it is remarkable how much better they 
co-operate with the cameramen to secure 
good results,’ Mrs. Stern asserts. 


Sound business methods are followed 
in the operation of all the Stern studios. 
Daily reports and perpetual inventories fur- 
nish ever ready evidence of the condition of 
the business and just what each studio is 
doing in all lines of work. By her daily inspec- 
tions Mrs. Stern is able to keep in touch with 
the sales job each receptionist is doing. 
Failures are criticized but good work is 
complimented and a weekly bonus system 
furnishes an added incentive for extra sales. 
With employee relations on a most favorable 
plane, the Stern studios have had a low rate 
of personnel turnover, even during the war 
years. 


Good advertising has made the name 
of Leo Stern well known throughout the 
Kansas City territory and has brought in many 
out of town customers as well as those from 
Kansas City. A slogan, “You ought to be in 
Pictures,’‘ has been used in all advertising. 


“| can not stress too much the value to 
a photographer of a catchy slogan,’’ Mr. 
Stern advises. ‘‘Wherever | go now, when | 
am introduced as Leo Stern my new acquaint- 
ance will invariably brighten up and say, 
‘Oh, yes! You ought to be in pictures.’ It's 
the kind of advertising that makes a lasting 
impression, 


“Another thing | would like to empha- 
size,‘‘ Mr. Stern says, ‘‘is the value of expert 
help with your advertising. One can usually 
secure the part time services of an advertising 
man from some large store. | have the help 
of such a man who has an_ outstanding 
reputation for advertising copy and layouts. 
Advertising is expensive in itself and | con- 
sider the small percentage of its cost, which | 
pay this man to secure his expert advice and 
well tested ideas, a splendid investment.” 


Reasonably large advertisements are 
placed regularly in the Sunday society sec- 
tions. Each contains an attractive picture, a 


(Turn to Page 56) 





















































































A CRITICAL AMALASIS 





jects suited to these so-called glamour effects and this 
is One case where the more conventional type of portrait 
would have been in better taste and would have done 
more for the sitter. The camera seems to have been 
too low, emphasizing the nostrils, broadening the nose 
and distorting the face. The focus is not too good, 
being too much toward the back of the head and 
throwing the left eye and nostril out. 


The lighting in general has been flattened through 
the use of the reflecting screen on the left. Eliminating 
that would have given more shadow to that side of the 
face, creating more roundness and adding brilliance to 
the entire portrait. There is almost a complete reflection 
of that screen in each eye, causing a disturbing, dead 
ening effect in each pupil. If these were etched out 
and one catchlight substituted in the proper place (about 
two o'clock) in each pupil, the eyes would have more 
sparkle and life. 

The expression is forced. The mouth is smiling 
and that it is a muscular strain and not natural is 
indicated by the wrinkle at the near corner of the 
lips — but the eyes are not smiling. To prove this, first 
cover the eyes and study the mouth; then cover the 
mouth and look at the eyes. If a smile is genuine the 
eyes will always show it. 

So far as can be judged from the print, the nega 
tive was slightly over-exposed and under-developed 
while the print was both under-exposed and under- 

DATA: developed, thus failing to bring out the separation that 
undoubtedly existed in the negative. The curl at the 

A HALF-SECOND exposure at F/16 on Super Panchro top right has exposed an unfortunate circular spot of 

Press Type B film, developed for six and one-half forehead which attracts far too much attention, even 

minutes in DK-50, one-to-one. Reproduction is from a more so because the curl and the triangular section of 

projection on Indiatone, an exposure of seventy seconds forehead, below, lead up to it 

(thirty seconds diffused) at F/8, developed in D-52 

one-to-one, plus Elon. A Sun-Spot was directed on the 

subject from the left, high, but the main source light 

was indirect, from an RSP-2 reflector flood thrown on a 

reflecting screen at the right. The fill-in was from a 


similar reflecting screen at the left. A second flood 





behind the sitter | nated the background 


CRITICISM: 


WHILE THIS as n portrait in the modern manner 
because of ’ and cropping, this critic does 
1ot believe n ’ to do justice to the charm 


and dignity of e ec By no means are ail sub 
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THE NEW COMPETITION 


70mm PORTRAITS OF CHILDREN 


A Series of Six Articles 
By Wenzel J. Schubert 
|~-The Market 








THE FULLY AUTOMATIC 7Omm cameras now making such The market we visualize is in the mass portraiture 


headway and the 70mm accessory magazines for view of children, at prices the lower and middle income 


and studio cameras that are now becoming available groups can offord to pay, but which will still yield a 


together with speedlights, open wide a largely virgin profit to the photographer. We visualize this group 
field in portraiture. They make it possible to cultivate particularly because it has been our observation that 
this field profitably, they make it possible to get natur- they pay more attention to their children, 


they have 
alness and animation into every portrait, and finally, more of them, and they have 


less opportunity to get 
using the automatic models, the photographer can, at good pictures of them at home. Also this market is the 
long last, forget the camera and concentrate on his largest of all for, as Lincoln put it, “the Lord must love 


posing. the common people; He made so many of them 


COURTESY PAT CANDIDO 
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Heretofore the individual portrait 
working with regular studio equipment (which had not 
half a simply 
has not been able to make money at prices which would 
the bulk of this 


chain studios, often operating 


photographer, 


had a major improvement in century) 


attract market. The mass production 


portrait in department 
stores, directed much 


children 


haven't as yet special sales ef 


fort towards the in these groups. 

Yet parents are, after all, the easiest to sell because 
they want good pictures of their children. In fact, cam 
that 


sure-fire 


era manufacturers tell us the arrival of the first 


baby makes an almost camera prospect of 
the parents. And, speaking of babies, do you realize 
how fast they are arriving in these United States? Three 
million, seven hundred and fifty thousand, no less, in 
1948 alone! That adds nore than 10,000 new prospects 
to our market each day, Sundays and holidays included 
Next to the parents of babies, those of the pre-teen 
portraits of their 


established 


have the 
This 


agers strongest desire for 


youngsters fact has been pretty well 


by the specialists who photograph grade school pupils 


Their 
grades 


on speculation acceptances range from 90% in 
60% for the 8th 


grade. There are now some thirty millions of these pre 


the lower down to about 


teen-agers among us, of whom there must be many, 


many tens of thousands who have never been photo 


grophed professionally, excepting, perhaps, by the 
school 


that 


film-strip grade 
It is 


operators 


true there has trend 


nevertheless this 


been a 
children; 


the mass portraiture of the pre-teen-age child 


recently 
toward the 
field 


ren of the middle and lower income groups at popular 


portraiture of 


prices is still largely undeveloped. The success of 


the few studios that have found ways to combine good 


Professional 
Photographer 


This shows a studio set- 
up for portraiture of 
children with a con- 
cealed 70mm automatic 
camera, operated by a 
hand-held electric re- 
lease. Notice the small 
motion picture screen 
on the wall which the 
youngster is watching 
with rapt attention. This 
picture comes to us by 
courtesy of Pat Candido 
The studio is that of 
Candid Pictures, Inc., 
which made the two por- 
traits on the preceding 
page. 





child portraiture with popular prices while still making 


a profit out of it by means of quantity production, 
establishes this point. The new equipment now available, 
and coming up, opens this field to all 
And children 


market of all 


portrait men. 


could form the greatest 
indeed, 
among the well-to-do, who have portraits of each of 
their children 


(By the way, have you?) 


single portrait 


Scarce, are the parents, even 


taken approximately on each birthday. 


The portrait fraternity could perform a real service 
by educating all 
child before the lens every birthday. The writer, for 
the oldest 
We have only a 


parents to bring every pre-teen-age 


example, is from a low-income family of 


nine. scattering few childhood por- 
traits, with just one single chance photo of one of the 
two who didn’t reach adolescence, and none at all of 
the other. Most of 
an itinerant photographer who called at the house — 
a forerunner of today’s “kidnappers.” 


the few we have were made by 


Of course, to be fruitful, a parent-educating pro 
gram of this kind must be run on a year-around basis. 
Preferably it should be a nation-wide co-operative ef 
fort. no need to wait for a national 


However there's 


program. With this new 7Omm equipment, the indivi 
dual photographer can 


own. In 


start a local program of his 


fact, it has already been started here and 
there. 

Merchandising aimed at this mid- and low-income 
group must satisfy five primary requirements: 1) the 
portraits must be good; not necessarily finely retouched 
and fnished prints, but definitely better than the par 
ents can get at home themselves. 2) The price of the 
basic package must be attractively low. 3) Among these 
groups no embarrassment 


low-income there must be 





occasioned by efforts to high-pressure the dollar volume 
of the sale beyond the customer's means, for they are 
the quickest of all to notice and to resent such tactics. 
4) It must be made easy for the parents, usually the 
over-worked mother, to arrange for the sitting and to 
bring the children in. 5) There must be no long recep- 
tion room waits during which children become bored 
and cross and parents impatient and cranky. 
Obviously new methods, new merchandising and 
new equipment are necessary to reach this market 
effectively — and profitably. These new 70mm cam- 
eras with their accessories provide the new equipment; 


COVERING SEVEN 


BILL SHIPLER OF SALT LAKE 


By Marie Grant 


“A SUCCESSFUL photographer is one”, 
says Bill Shipler of Salt Lake City, “who combines top 
flight workmanship, proper equipment, intelligent pro- 
motion, and efficiency of operation allowing for a 
proft.”” Bill Shipler has combined all of these 
features, creating the ideal in a lucrative, highly re- 
spected organization. 


commercial 


final 


While Mr. Shipler handles some photographic as- 
signments himself, the bulk of the work is handled 
by his comeramen, five of whom are employed full 
time. Each has been hand-picked because of a thorough 
background of experience and training. The 


tion of Bill Shipler as a commercial photographer in 


reputa 


the Intermountain country cannot be jeopardized by 
inferior work. 
Assignments received cover as 


many as seven 


Western states. Where practical a mobile unit covers, 
but when necessary flying trips are made. These in 
clude many assignments where an extremely wide angle 
lens is required and Bill Shipler is the only photographer 
in this section of the country possessing a Goerz Hyper 
gon. 

Each of 
They are Chevrolet sedan delivery trucks of the 
Each is ladder 
for mounting the body and ladders are attached to the 
top to hold a second ladder for angle shooting. This 
second ladder is normally carried on top of the body. 


the five cameramen has his own mobile 
unit. 
panel variety. 


equipped with a side 


Telephone service has been installed in each unit. 
While this costs from $25.00 to $50.00 per month per 
unit, depending upon the number of calls made, Ship 
ler considered it very necessary. It is thus possible to 
contact any cameraman en route and give instructions 
or addtiional assignments. This not only enables the firm 
to give rapid service, but saves a great deal of other 
wise lost cameraman time as well as mileage costs on 


each truck. 


It is now up to the portrait fraternity to supply the 
initiative and the merchandising. 

this 
discussions of a nation-wide program of merchandising 
portraiture generally? This pre-teen-age children’s cam- 
paign, at popular 
entering wedge since it is the easiest of all to sell, and 
the picture-every-birthday idea would make a conven 
ient click stop upon which to set the sales appeal. In 


Isn't perhaps an opportune time to initiate 


prices, would make an excellent 


time it would make our entire population more portrait 


conscious and surely that in itself would be a gain 


worth while. 


STATES 


One of the five Shipler mobile units 


Each unit is equipped with 8x10, 8x20, Cirkut and 
Speed Graphic cameras. The 
adequately divided into sections for proper storage of 
photographic supplies 
tually a well stocked photographic studio. 


interior of each truck is 


so that each mobile unit is vir 


In the studio’s promotion plan, the potency of these 
mobile units is not overlooked. They are in almost con 
A public awareness of Bill Shipler Photos 
through their 

Each 
bination and design 


stant usage. 
is guaranteed attention 


has the 


compelling and 


tasteful design. unit same color com 


Repetition by means of identical 


vehicles, color, and lettering is considered 


Each is two tone; white and chocolate brown 
“Photography is Our Business” 
all advertising. 


imperative 
The slogan 
is shown on each, as in 
The Bill Shipler name and a moderate 
amount of other 
body. All five units are repainted frequently because 


an immaculate appearance is considered mandatory. The 


advertising is also lettered on each 


painting costs, as well as washing and Simonizing ex 
pense, are charged to advertising. 

The cost of buying and equipping each unit was 
approximately $2,500.00 
per month. 


The cost of storage is $10.00 
The charges for gasoline and oil vary radic 
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ally from month to month. Credit cards are used for gas 
and oil purchased outside of the city. Due to mass buy 


ing, a reduced rate is received for all gasoline 


purchased locally 


A permanent record file 


cameraman These are maintained on a monthly basis 


on mimeographed sheets with suitably headed 


and oil 


kept for each truck 


columns 


In this manner paper work is kept at a minimum 


records show the actual cost of maintenance 
unit; each assignment 
actual job costs for each assignment Th 
breakdown onsidered essential in mainta 
curate, well-rounded ' Bill Shipler bel 
if the organization ntelliae 
tke methods and not } 1S these 
essential Any inefficiencie ur > immedia 
ted and orre tiv 

All negative m r 1e 11n laboratory 
cessing in. the 


Lake City 


It is ’ ° > B Shipler to 
reprint no matter ’ ' ost rather than to 


the qualit 


Al 
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overed, and breakdown 


omplete fudio 


Thes 


for 


ndividual 


for 


Store exterior by the 
Bill Shipler Studios, Salt 
Lake City 


The Shipler reputation in this area assures a wealth 


of orders. The business had its inception in 1890 with 


Harry Shipler, Bill's father, at the helm. Their name 
have become synonymous with top flight photography 
Proof of this is given by the fact that Life magazine 
and other top flight publications give their assianments 
Shipler 


through on past laurels. He 


in this area to Bill Shipler however 5 not 
vigorously 
additional business at a time 

Mr. Shipler thinks there are few commercial photo 
graphers in the United States who really promote their 
tudios. It s idea that the key to successful opera 
tion es in the word ‘promotion For real dyed-in-the 
woo! promotion h considers it necessary to have the 
proper direction and driving force at the top, pli the 
facilities to carry out each 


tablished 


program once 


Co-ordinated advertising s hi ba pian 
media radio, the newspapers, direct mail 
telephone directory. The advert 


the ba of the past year 





A Bill Shipler aerial shot — the 
Utah State Capitol. 


this, telephone directory advertising has been extended 
very considerably this past year. Bill Shipler 
people credit a 
certain percentage of business received to a particular 
medium; a different We don’t 


feel it is possible to ascertain with any degree of ac 


says, “I 
have always wondered how business 


percentage to another. 


curacy the specific medium which has brought a cus 


tomer to us. The one true exception to this is mail 


order business derived through direct mail advertising 


But, even here, what percentage of those phoning in 
through the 
mail program? We don’t pretend to know. We, there 
fore, 


or entering the studio also come direct 


continue with a diversified, co-ordinated plan 
for advertising. It most assuredly gives us the desired 
result.’ 


A Bill Shipler interior; the fine 
grain of the woodwork has been 
carefully retained without losing 
details of the objects displayed 


A very lucrative phase of the firm’s operation 


comes through having a modern 
Lake 
Window displays are 


functional photo sup 


ply store location in Salt 
district. 


It is felt that if the location is to be 


City’s Times Square 


given careful attention 
properly utilized 
window displays cannot be overly emphasized. Bill 
Shipler Photos boasts the most completely stocked photo 
graphic 


deal of 


store in the city. This naturally assures a great 


traffic and results in another outlet for com 


mercial photography 


A rack, in harmony with the design of the store 


Occupies a position just inside the door. It is approxi 


mately 4x10 in size and offers an excellent display 


medium for the large line of colored scenic 


postcard 


that Shipler retails at a premium price. Air shots are a 
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specialty of the studio. Each cameraman has standing 
orders to watch for ideal shooting conditions over the 
city when returning from a flying trip. Some of the 
air shots are general; others specific. Views of the 
Temple Grounds, State Capitol, and surrounding moun- 
tains are particularly popular. The demand for these 
scenic postcards is great, particularly during the sum- 
mer, tourist season and they offer another lucrative 
outlet for commercial photography. 

The unquestioned ethics of Bill Shipler result in 
@ near monopoly on local insurance and legal photo 


———— 


ARE YOU A SUFFERER? 
BY EDWARD F. PERREAULT 


MANY PHOTOGRAPHIC workers labor under the im 
pression that over a period of time the skin becomes 
desensitized and consequentiy immune to developer 
irritation 

The writer, having worked with high energizing 
developers such as used in X-ray, was under the same 
impression himself. After a period of 10 years of con 
tamination with developers, | finally broke down with a 
severe chemical dermatitis. It was then | decided to 
make a complete study of the subject, with hopes of 
some day being able to pass on this information to 
others so afflicted 

It is not generally known that there are two types 
of developer rashes, one being alkalitic dermatitis and 
the other the rash caused by the reducing agents in 
the developer. 

Although the alkalitic dermatitis is not regarded 
as serious by some workers, this is a dangerous error 
since in this type of dermatitis the condition may be 
spread to other sections of the body such as the face 
head, etc., by the hands. 

Any of the following chemicals which are classified 
as alkalis may cause skin rashes: sodium carbonate, 
potassium carbonate, sodium metaborate, sodium borate, 
etc 

To begin with, the body tissues are alkaline and 
by their very nature neutralize any acid that comes in 
contact with the skin. When the skin becomes saturated 
with an alkaline substance absorption cannot take place 
Instead a process of slow dilution is augmented by 
the body cells. If the condition is allowed to continue 
unabated the skin finally breaks down with a rash 
which is very slow to heal 

This skin condition first appears on the hands and 
later on the face or scalp where it has been transferred 
by the hands. The hands ore very dry and cracked at 
the onset. They have the appearance of being reddened 
and tender to the touch. The acne-like appearance of 


the face is the result of contamination of the face by 
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graphy. While other photographers often make a prac- 
tice of selling duplicate prints from any negative on 
request, Shipler does not follow that policy. The order 
must either be placed by the person or firm ordering 
the original shot, or be accompanied by written proof 
of permission and the latter are kept on file for the 
firm’s protection. 

This well-rounded plan of operation has resulted 
in a studio that most assuredly epitomizes the contin- 
vously emphasized Shipler slogan, “Photography is Our 
Business.” 


the hands, since the face is more tender than the 
hands. If the condition is not arrested at this stage a 
chronic eczematous skin rash will prevail. In the latter 
stages small pimples appear first and these later turn 
to blister-like formations. These finally break and a 
fluid (lymph) begins to ooze from the tissues. 

Since treating the alkaline rash is simply a case 
of neutralizing the alkali, the first procedure is immer 
sion of the affected parts in a dilute solution of white 
wine vinegar or a 5% solution of glacial acetic acid. 
Both hands should be immersed in a warm solution 
which should extend all the way up to the elbows. The 
face should be treated by the application of warm 
packs. This should then be followed by the application 
of an emollient ointment to soothe the affected skin. 
Some of the best for this purpose are boric acid oint 
ment, cold cream, toilet lanolin or baby oils 

During the period of treatment, which usually lasts 


from one to three weeks, the worker should refrain 


from contact with any alkalis. If he finds it impossible 


to do so, then he must adhere to the following tech 
nique. After treating the skin with the acid solution and 
applying the lubricant he should make sure that his 
hands do not come in contact with the developing 
agents. If possible he should wear rubber gloves. 

The reducing agents causing skin rashes are Metol 
and paraphenylenediamine. The latter causes by far the 
worse rash of the two and often proceeds to do so 
within a very short time after contact. It may be inter 
esting to know that to some workers certain brands of 
Metol are more irritating than others. 

The reducing agents attack the body first by enter 
ing its outer layer of skin. Then follows the formation 
of blisters deep in the skin, which later come to the 
surface as densely packed pimples. At this stage there 
is a constant itching present, which in some cases causes 
serious discomfort. If the disease is not arrested at this 
stage the hands become edematous (swollen) and 
inflamed 





At this stage the sufferer should refrain as much 
as possible from scratching the skin. There will be a 
constant oozing which is nothing more than the lymph 
coming to the surface to repair the damage to the 
tissues. The disease runs a course of 10 days to two 
weeks and may repeat itself again in a short time if 
contamination is not prevented. 

To hasten the removal of the developing agents 
the hands should be immersed up to the elbows in a 
warm dilute acid solution as outlined previously. To 
allay the itching any of the following preparations have 
been found to produce good results: 

Calmitol, Calgesic or Pontocaine ointments. These 
are all ethical preparations and can be secured at any 
local drug store. 

One of the things which | notice a great many 
photographic workers do upon emerging from the dark- 
room is to wash the hands with soap and water. This 
is the worst thing that can be done, since it further 
hastens the entrance of the irritating agents into the 
skin. 

A systematic program of action should be instituted 
in every photographic establishment to ward off any 
possible outbreak of developer dermatitis. This proced- 
ure should be followed religiously. 

Before beginning the day's work the worker should 


be instructed to immerse his hands in a 5% 


glacial 
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acetic both up to the elbows. The hands should then 
be allowed to dry by themselves after which a protec 
tive should be applied to the hands and arms. A good 
preparation for this purpose is either camphor ice or 
toilet After been 
pleted the worker should again follow the same pro 
cedure and 


lanolin. developer contact has com 
immerse the hands and arms in the dilute 
acid solution, allow them to dry thoroughly and only 
then wash the hands in warm water and soap. 

After work the hands and 


arms should be rubbed with toilet lanolin vigorously. 


completing the day’s 
At the faintest sign of developer discoloration of 

the skin, the should be immediately 

Kodak S-5 Stain Remover has been found to be one of 

the best formulae for this purpose 

Solution #1 


stain removed 


Potassium permanganate 

Water 32 
Solution #2 

Sodium bisulphite 16 oz. 

Water 32 oz. 

Rub the hands with a small volume of #1 solution 
and rinse in water; then pour a small volume of #2 
solution in the palm of one hand, rub it quickly over 
the hands and, when free of stain, wash thoroughly 
with water. If all stain is not removed repeat the op 
eration 


DEPARTMENT STORE “BABY WEEK” TIE-UP 


By Charles H. Tipple 


LOCATED as we are in one of the best known depart 


ment stores in New York State, the word ‘promotion’ 


is an every-day affair with us, because we constantly 


hear of new promotions being started while current 


ones are in full swing. Naturally, while we carry on 


our Own minor promotions, such as for Father's Day, 
Mother’s Day, and the like, we lose no opportunity to 
cash in on the store promotions whenever 
should make it that 
“department store studio’ in the derogatory sense that 


most photographers use the term. 


possible. | 


clear, probably, ours is not a 


Anyway, one of our most profitable tie-ins to date 
was a baby contest carried on in conjunction with the 
store’s annual “Baby Week’ promotion. “Baby Week” 
is an annual spring affair, not confined to department 
stores but assiduously entered into by specialty shops 
and other merchandisers whose wares in any way relate 
to small tots and their requirements. Each year photo 
graphers are approached with this 
tion just as we were two years ago when we first 
tried it — 


respect to promo 


and asked to co-operate by giving “free 


photographs. The idea appeared to have possibilities 


but because | look upon “free’’ photographs with the 


same feeling that is shared by other studios 
| knew some other approach would have to be found 
It is the publicizing of “free” 


the trouble of 


ethical 


photographs that causes 
course because any such advertising 


cheapens professional photography and lessens the 


respect of the public for photographs. 

Finally we decided that all advertising should state 
plainly that the photographs 
cost to the parents 


would be taken without 


inasmuch as the store would pay 
to be 
the judges. In practice we made one 5x7 glossy print 
from each sitting for this purpose but did not charge 
the store for 


for the one finished photograph submitted to 


these because, after judging was 


pleted, all prints were returned to us for our files and 


com 


we charged this expense, as an entirely legitimate cost, 
to our advertising budget. 

These glossy prints were mounted on a large panel 
holding 50 on each side. We kept 


until the second one was started and then as we filled 


one in the studio 


new boards the others were placed around the store 


The traffic these boards created was terrific and even 
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A baby contest 
newspaper adver 
tisement, described 
in the accompany 
ing article which 
can be readily 
adapted for use by 


any studio 





When the Charles Studio, Oneonta, 
N. Y., holds a baby contest, indi- 
vidual attention is given to each 
youngster. Mr. Tipple, owner of the 
studio, is not satisfied to turn out 
just so many head-and-shoulder 
shots. 


The handsome moclern reception 
room of the Charles Studio. 


Another baby contest portrait by 
Mr. Tipple. Having been asked 
many times to act as a judge in 
such contests, we can well appre- 
ciate why Mr. Tipple’s percentage 
of orders is so high and why even 
his baby contest shots win awards 
at conventions 
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a month after the contest was over people were still 
coming upstairs to see the children’s pictures. 

All the photographs were made with speedlight 
and four to eight proofs were submitted to each parent 
together with a price list. We also found it helpful to 
mention casually after each sitting was made that in 
the event they wished to purchase portraits we would 
be happy to moke them and a price list 
mailed with 


would be 
large percentage had to 
be mailed as we had porents bring babies from over 
60 miles distant. Every set of proofs mailed was returned 
as our price list clearly states “all proofs not returned 
will be charged for at regular prices.” 


the proofs. A 


We photographed 350 babies from three months 
to three years old. Only 50 of these failed to result in 
orders, in child had only 
recently been photographed. Absolutely no high pres 
sure was used in obtaining orders, in fact a large per 
centage came in by mail. 


most cases because the 


As much care as possible was given each sitting 
and the quality of the photographs made for the con- 
test was the standard. 
Believe me if you really want to learn to photograph 
babies try photographing from 10 to 30 a day alone 


and unassisted for three weeks and 


same as our every day high 


it comes natural 
ofter a while. | might mention that four of the prints 
taken during the contest were judged acceptable for 
hanging at our following state convention this spring, 
although only together with 
another not of a baby, three being the limit that may 
be hung from one photographer. Later another of the 
contest pictures was hung at the national convention. 


two were actually hung 


Prizes were supplied by the various departments 
through the store which, in turn, brought these depart 
ments into closer contact with the “Baby Week” pro- 
motion. One mistake was made by the manager of the 
baby wear department who proposed that his depart- 
ment would give $10.00 to each set of twins entered. 
We had 11 sets of twins which made the twins the 
winners of the entire contest as their combined prizes 
topped all the other cash prizes and for merely being 
photographed! Strange to say we received few orders 
from these parents but regardless of this we truly had 
a “Christmas rush” for two months when things would 


have been comparatively slow. 

Some the advisability of 
graphing old babies. have 
always been reluctant to photograph them but it would 


may question photo 


three months’ Frankly | 


have been a sad mistake during this contest (and for 
that matter any time) for the simple reason that it is 
at three months when the mother is easiest to sell 
on the idea of a contract baby book which is one of 
our regular promotions 


that holds four 


This gives the mother a book 


pictures taken at three-month intervals 
at a cost of only $12.50. Thus we are sure of photo 
graphing the baby at six months and on the important 
first birthday, which insures us of a nice order at one 
time or another during this time. We sold one of these 
books to almost 


every mother of a three-month-old 


during the contest 


Professional 
Photographer 





WATCH FOR THESE 
IN COMING ISSUES: 


Robert Bagby 
Beidler-Viken, Inc. 
George Crespin 
Robert A. Hanks 
Alfred Cheney Johnston 
C. Verne Klintworth 
Doris Pinney 

Roy Pinney 

Preston Sweet 

Rolf Tietgens 
Edward Weston 








An entirely different, but very much worth while 
tie-in with the store consists in supplying 2x2 Koda 
chrome slides showing the highlights of each different 
promotion. This complete 
record of what each department is doing to co-operate 


not only gives the store a 
but also is a great aid in explaining past promotions 
to visitors and in laying out future displays on promo 
tional ideas. Up to 36 slides are made of each pro- 
motion. Every month a fashion show is conducted by 
the dress department. We watch the show and select a 
few girls to pose with the clothes (formal and informal) 
in our studio after the show; the only shots made during 
the show are for the store records. In the studio we are 
able to carefully pose and light each model. Only two 
shots are made of each of from two to four girls. From 
these two 16x20’s are made of the best ones. One is 
displayed in the department together with a small card 
giving the girl's name, our name and where the dress 
is available. We in turn feature the same photograph 
with the card in a prominent place in the studio. These 
are changed every week. In this manner we have our 


photographs displayed in prominent places throughout 
the store and the resulting publicity is invaluable. 


| see no tie-ins could not be 
profitably carried out by other studios even though not 


connected (as with the 


reason why these 


we are) stores running the 


promotions. 


Our studio occupies 25 x42 of space on the second 
floor of the store. We are so located that 
private entrance from the street and thus are able to 


Operate independently of the 


we have a 


store hours for 
Our 
and studio are all located conveniently together in one 


regular 


evenings and holiday appointments. workrooms 


streamlined unit; recently the whole lay-out was com 
pletely remodeled by the store to our specifications. 


We are quite proud of our reception room and 


the store owners evidently are too, as they bring a 


constant stream of visitors through to see what they 


consider in their own words, “Upper New York State's 
most modern studio.” The floor of the 


reception room 


is completely covered with a heavily padded pearl 
gray rug, which blends with the gray birch paneling 


On one side of the wall, to liven up the quietness of 








this color, we use a rather dramatic paper of dark 
green, gold and coral in an oriental motif. Our desk 
and plant box are covered with a coral leatherette that 
matches the coral wall paper. Either fresh cut flowers 
or plants are kept in a waist high box that divides 
the entrance of the studio from the reception room. 
The divisional wall here is structural glass. There are 
two dressing rooms. One is entered from the reception 
room and the other is in the camera room for inter- 
sitting changes. The leather covered door in the center 
right of the picture leads to the workrooms. The glass 
door beyond the plant box leads to the camera room 


which also has a door leading directly to the workrooms, 
making it unnecessary for the cameraman to come into 
the reception room from the workrooms. Not shown in 
the photograph, a recessed panel runs from the Lucite 
sign at the entrance to the desk. This panel holds o 
continuous strip of 10 11x14 photographs behind glass 
and indirectly lighted from above. Here we place photo 
graphs which have earned honors, or ones we feel have 
exceptional quolity. Our help us 
decide whether or not a portrait has “The Command 


customers’ remarks 


to Look,’ and thus is likely to be accepted at future 
exhibitions. 


“PORTRAITS” OF MACHINERY 








WORKING “ON LOCATION” IN INDUSTRY 


By Harold Miller 


WHAT WOULD you think if a portrait photographer 
got a commission to photograph a person who lived in 
a distant storage loft, and this person weighed over 
two tons and refused to move? It would be a very 
unusual circumstance; and yet this is the type of as- 
signment and the condition that confronts commercial 
and industrial photographers almost every day . . . or 
least every day they are asked to go out into some 
factory or machine shop to 


“take a portrait’ of a 


machine. 


The fact that most shots must be made on loca 
tion, with its consequent limitations, is one bugaboo of 
industrial photography. This often means that there is 
insufficient room in which to work, that illumination is 


harsh or insufficient and that the natural illumination 


(which could in some cases be a help) comes 


the wrong direction, and so 


from 
On top 
of all this, machinery has unpleasant (for the photo 
grapher) that 


is a hindrance. 


inherent contrast characteristics call for 


special measures. 


Perhaps it would be well to mention that all too 
often photographers are handicapped by not knowing 
the set of conditions they will meet on such an assign 
ment. With all the difficulties which are posed against 
the industrial or 
shoot on 


commercial who must 
that the 
to be 
had by examining the situation before he piunges into 
it — that 
require. Of course, it is not always practical to look 
over shooting conditions before setting out to fill the 


photographer 


location, it is especially important 


photographer avail himself of the advantages 


perhaps without some equipment he will 


the case of those far 
that in 


assignment — as in 
but the 
this can probably be done without undue inconvenience 

One 


stances do not permit pre-examination of photographic 


away — 


fact remains the majority of cases 


thing photographers can do when circum 


conditions is to take special care in packing the car 
Equipment which may not be utilized should be packed 
first, so it will not be necessary to unpack everything 
to get at something on the bottom. Also, the thoughtful 
photographer will take equipment and materials which 
will completely meet any conditions he may encounter, 
insofar as this is possible for him to do. This means 
extra lenses and extra film of the correct type, and 
that extra lights will be a part of the equipage he 
takes with him. 


One other matter that is worth considering is your 
safety. Even if you are inclined to think that you can 
take care of yourself, remember your equipment and 


materials are extremely valuable — at least, to you! 
So, even though you have checked the situation over 
ahead of time, and know where you are to work, ask 
with the 
to act as your guide and assistant. Even in the best 
regulated of 


for someone familiar conditions factory-wise 


manufacturing enterprises, some hazards 
exist if a person unfamiliar 


present. You 


with machines and pro 


cesses is need only examine the vast 
safety training programs many large manufacturers are 
running, to realize that getting someone to accompany 
you is a good idea, and one which will probably be 
endorsed by the client. 

Very often the photographic 


isn't 


problem you first 


encounter (and this counting the one of physical 
endurance in lugging heavy equipment!) is the trouble 
some business of extreme subject 


contrast. Machinery 


os G camera subject is notorious in this respect. In a 
situation where there is a great deal of natural light 
you can sometimes eliminate it with blinds, curtains or 
temporary window covering of some description. When 
be excluded, the 
grapher must find some manner of minimizing natural 
harsh. This 


course, by using your lights in such a way that sharp 


natural illumination cannot photo 


lighting’s effects if it is can be done, of 


47 
The 


Professional 
Photographer 











contrasts, brilliant highlights and heavy shadows are 
softened. (In this connection, remember that both sta 
tionary and moving lights can be used.) 

As a suggestion for it may be worth, many good 
photographers use their photoelectric exposure meters 
just to size up the general lighting arrangement. For 
example, if a Weston meter (my own preference) is 
being used, readings of highest highlight and deepest 
shadow can be made and the two readings duly 
noted. Then the photographer can examine these read 
ings as related to the over-exposure and under-exposure 
markings on either side of the arrow on the meter 
For color, it is preferable to keep the readings as 
close to the “A” and “C’ markings as possible; for 
black-and-white films, it is better to keep maximum 
and minimum readings within the “U" and “O” mark 
ings. If this is accomplished chances are good that the 
subject will be lighted so it more or less fits the density 
range of the film being used 

Not only can lighting set-ups be assembled in 
accordance with the markings on a meter, but the meter 
itself can be used in another way. All of us ought to 
know this, but we sometimes tend to forget even the 
more obvious things the manufacturer of our meter 
tells us. In certain cases where the lighting cannot be 
brought into suitable balance, those same markings on 
the Weston meter can be helpful to you. For example, 
if the subject contrast unavoidably exceeds the range 
of contrasts which can be recorded, some photographers 
find it best fo take a reading of the highest highlight 
and set the “O” (in the case of black-and-white photo 
graphy) or the “C” (in the case of color) opposite this 
reading. This places the highlight areas, which are 
usually the more critical, at the top of the range which 


can be recorded, and allows the shadow areas to fall 


where they must. This technique has the advantage of 
setting off critical negative areas to best advantage, 
and the entire range of the film is still used, although 
shadow areas may not be accurately rendered. This, 
however, is usually of secondary importance. 

In making the exposures the photographer some- 
times discovers that everything was not made clear at 
the time that the assignment was received. Although 
the customer usually remembers to state whether the 
background is to be left in, or whether an operator 
should appear in the photograph, this complete cover- 
age is occasionally omitted. In such cases the photo 
grapher will do well to check the responsible source, 
of course. When this source is not available it is best 
to get the background as presentable as possible with 
out undue effort, and then indulge in the tested prac- 
tise of “shooting it eight different ways from Sunday.” 
Actually, this is not inconvenient if sufficient materials 
are on hand. With extra film, the photographer can 
show the machine or assembly with and without per 
sons in the view. Compared to pleasing a good cus 
tomer, the extra film involved is well worth it, and 
the cheapest part of the expenses incurred. If such 
extra exposures can save re-shooting one out of 25 
jobs well, you can figure it up! 

On location in industry can be as profitable as it 
is challenging. If you can go into an industrial sit 
vation and come out with good photographs, your 
chances for satisfactorily filling that order — and the 
next ones, too — are materially improved. By taking 
all the tools you need to do the job, by pre-examining 
the shooting conditions when you can and by solving 
that problem of excessive subject contrast, you can 
help yourself toward getting better results when on 
location in industry! 


WORKROOM PROBLEM 








NEGATIVE IDENTIFICATION 


BY C. H. STEMPEL 


SOME TIME ago there appeared in the Idea Exchange 
column an item by one of the many contributor 
vaqgesting a method for identifying negatives Thi 
was to be done by drilling small holes in the narrow 
metal strips, along the sides of the film holders, that 
serve to retain the films in place within the holders 
The object was to drill these holes in such position 
number or grouping, so that the black dots recorded 
throuah these holes, on the transparent edges of the 
negatives would serve to indicate the number of the 
film holder n which each negative was made 
Observing the rather complicated manner in which 
a local photographer proceeded to take advantage of 
th dea, and having an inventive mind and consid 


erable mechanica k | decided to simplify the pro 
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cedure. Now | want to pass the results of my experi 
ments on to those of the profession who are not al 
ready supplied with some means of making such 
identifications, and who might wish to prepare their 
holders for this purpose 

The idea (I think) is really an exceptionally good 
one and deserves consideration. The method | have 
devised will be found quite within the scope of the 
average photographer's ingenuity. In the first place 
it is necessary to drill only a single hole in each of 
the guide strips; unless perhaps a much greater num 
ber of holders are to be prepared than can be so 
marked. The hole is to be drilled at a given distance 
from a common point, indicating by its position the 


number of the film holder in which any negative was 




















This combination illustration explains Mr. Stempel’s accompanying article 


made by comparing the location to a specially pre negative was made. The illustration is self explana 
pared chart tory and requires no further description in this article 

It is always possible to determine which end of Not the least important step however is the pro 
a negative was positioned at the back end of the cess of drilling the holes. | suggest that you prepare 
holder by the abrupt ending of the clear margin along your comparison chart before you do anything else 
the long side of the film. We therefore start at this When you have done this, cut a piece of cardboard 
end to drill our holes; beginning about an inch from that will fit exactly into your holders, particularly ao 
the extreme end of the film and progressing, with to length. With the comparison chart as a quide pre 
each subsequent hole, about one quarter inch, for as pare this card with numbered lines in the manner 
many numbers as the long edge of the negative will lustrated in Fig. 2A. Now get all your film holders to 
accommodate. It is obvious that with 5x7 holders not gether and number them, two numbers to each doubl: 
more than 12 double holders may be so marked. For holder. Insert the cardboard into the No. 1 holder 
a greater number two adjacent holes may be necessary ond, with a ruler, plainly mark, on the outside frame 
and beyond that quantity holes somewhat farther apart the exact location for the No. 1 hole, in the manner: 
or holes made with a larger drill. Of course a con indicated in Fig. 2B. Turn the holder over and proceed 
siderably larger number of 8x10 holders may be in the same manner to locate the position for the No 
marked with a single hole. 2 hole. In this manner mark all your holders befor« 

To determine the number of a holder in which starting to drill the holes; it will avoid confusion and 
a negative wos made it will be necessary to prepare almost certain errors 


a comparison chart, such as shown in the illustration You are now ready to do your drilling 


(Fig. 1). With such a chart it takes only a second or 1/16” drill. Better use a new drill of good qua 


two to find the number of the holder in which any insure against ragged edges on the under side 
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strips. Because of the delicate construction of the 
holders it is not practicable to punch mark the strips 
for drilling. You will therefore need to resort to the 
simple gadget shown in Fig 3, with which you will 
be able properly to start your drill without the help 
of an indentation in the metal. If your holders have 
wooden strips you will not need this device, as suit- 
abie indentations may be made with any sharp pointed 
tool. Because of the greater thickness of the wooden 
strips it is advisable to use a somewhat larger drill. 
The gadget is merely a strip of galvanized iron about 
2” x5", doubled over at the middle so that the two 
edges then squeezed 
sufficient to hold the gadget 
attached to the metal strip. 


meet, and together to form a 


tension in place when 

Bore three holes (all of which you will need) ap 
proximately as shown in the illustration, Bore the holes 
all the way through both halves of the gadget. Bore 
the holes slightly farther from the edge than appears 
to be necessary and then file away the excess metal 
to a point that will place your holes in the desired lo- 
cation. Note that | have cut my strip of metal so that 
one end was a little wider than the other. This results 
in some of the lower half of the gadget projecting a 
little beyond the upper half. This will greatly aid you 
in inserting the gadget under the metal strip. 

This done, register one of the holes with the mark 
previously made on the frame of the holder and drill 
the hole. You will be able to feel when the drill 
passed through the metal and has dropped into the 
hole in the gadget below. Drill a hole in eac® of the 
strips, because it that 
recorded because of 
dense shadow at that part of your subject. Remember 
that it is necessary to read one side of the negative 


has 


two frequently occurs a hole 


on one side only will not be 


through the emulsion side and the other 
back 


record on all negatives you make with these holders, 


through the 
You will now have a permanent and automatic 
by which you will be able to determine at any time 
holder This 
come in handy any time you wish to locate a holder 
that is 


in what a negative wos made. will also 


giving you trouble because of a leaky valve 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











DEVELOPING HANGER RACKS 
BY DAVID A. AVANT, JR., TALLAHASSEE, FLA. 


Racks for cut-film developing hangers may be 
that 


want to accommodate quite a number of hangers 


made 


inexpensively from stainless steel. Assuming you 


bend 


Mr. Avant’s developing hanger racks 
several 5°x12” stainless steel strips longitudinally into 
four right angles and fasten these with screws to the 
Each 
strip serves to hold the ends of two such middle rows 


under-side of a shelf as shown in the illustration. 


of hangers. The strips at the ends of the rack need 
only be bent with two right angles from 3”x12” strips 
of steel. Center the strips 9%)” apart for 4x5 or 5x7 
hangers and 12%" apart for the 8x10 size. Round off 
the exposed corners with a grinder to avoid any danger 
hands 
hangers. Painted sheet metal, 20 or 26 qauge, will suf 
fice This method of 
storing hangers keeps them out of the way while readily 


of scratching your when inserting or removing 


if stainless steel is not available. 


accessible. 


PROFITABLE STUDIO “PROP” 
BY KENT BELLAH, SAINT JO, TEXAS 


One of the 
large mounted black bass. Over a period of years we 
that 

We 


with models 


most valuable studio props we have is a 


have sold many pictures of bass, with various 


angler-customers holding him have also made 


pictures for 
this 


sport magazines 


both 


‘catching’ 
the bank of a 
It would be possible to use the prop for fish 


bass, from boats and from 


stream 


ing equipment illustrations, had we any such accounts 


After all, bass look alike except for size and ours is 


a big one, about six pounds. He is good for many 


more years and many more dollars 


HANDY PORTABLE SWITCH 
BY JAMES GOULD, HAWTHORNE, CALIF. 


There are many times when a spare portable switch 


will come in handy. You may have some items of ap 


paratus not so equipped or, at a busy time, a switch 


may go out of order and turning on the white light to 


make repairs or adjustments would cause too much of 


a delay. For the one shown in the accompanying sketch 


all you need are a wooden platform % x6 x9, a 


switch-box, a receptacie-box, a few feet of wire and a 


male plug to fit the darkroom outlet. For easier use it 


is wise to tilt the base as indicated in the sketch 


Professional 
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PRACTICAL COATING FOR COLORED PRINTS 
BY J. P. ANDERSON, WILKES-BARRE, PA. 


Like many others, | have been seeking a surface coat- 
ing for hand colored photographs which would com 
pensate for inequalities of surface, add brilliance and 
at the same time act as a protection. One of the best 
| recall was early date Nepera Solution. Various others 
have followed, few of which | have not tried. None 
have been really efficient except by spray application. 
Recently | have been trying anything that might work, 
giving waxes my first consideration as, being a water 
base, they would not disturb the applied oils while 
protecting the colors from dust and assuring maximum 
permanence by sealing the surface. Most waxes | tried 
RAD, a 


cream wax furniture polish procurable at Kresge stores. 


left undesirable streaks until | came across 
It costs a fraction of the price asked for most recom 
mended products and has met every test. It is easily 
applied with cloth or tissue and dries overnight, leav 
ing a uniformly pleasing surface which reflects maximum 
detail 
an excellent polish 


in the deepest shadows. Incidentally it is also 


for ferrotype plates and, with no 
Pressure, removes a surprising amount of non-apparent 


dirt. 


DEEP SCRATCHES IN NEGATIVES 
BY SAMUEL SCHWEBER, BROOKLYN, N. Y. 


A grave probiem is presented to the ohotographer who 


finds a deep scratch or dig in a valuable negative 


Sometimes these seem to go right down to the base 


of the film and | have seen them as much as a quarter 
When the 
repair job is attempted you find you can only get a 


to three-quarters of an inch wide. usual 


small amount of retouching lead on it, while if you 


try spotting it with ink the job nearly always turns out 
to be messy and considerable later spotting is required 
the 


customer. 


on the print. Seldom is job something one cares 


to deliver to a 
My method, and I’ve used it for years with excel 


lent results, requires in most cases no later spotting on 


+ 


“4 


the 


depending on how well the repair is accomplished in 


print and in others only a minimum amount 


the first place. | put the negative, emulsion side up, 
on the retouching stand and with a sharp etching knife 
smooth out the edges of the scratch or dig until they 
blend with Then | etch 


that lightly, to smooth it out and give it a slight tooth 


fuse or the deepest portion. 
| next thoroughly dope the entire area and, when the 
fluid is dry, the On 
that side, the reverse, with my knife | etch the complete 
length and width of the 


retouching turn negative over. 


being careful 


that 


scratch, very 


not to let the etching overlap already done on 
the emulsion side. 

Then | dope that side also and, with a 3B retouch 
ing lead, proceed to work on both sides of the nega 
the 
blend and the 
spotting ink is necessary as there is plenty of tooth on 


both sides so the job can be finished with lead alone 


tive over scratch until | have produced a perfect 


scratch has entirely disappeared. No 


In printing from such a negative the original etching 


will not show, being covered on both sides by the lead 
This 


stray hairs, etc., 


method is also excellent for removing pinholes 


and is another way to work up old 


and torn copies. 


KEEPING SOLUTIONS WARM 
BY FRANK R. MULDOON, DARLINGTON, 


In this department (in your March issue and 


WIS. 

under the 
same heading) LeRoy Frobish of Onarga, Iil., told how 
bought at 
think 


he uses a chicken fountain heater, which he 


a local hatchery, for keeping solutions warm. | 


I've gone him one better. About a year ago | was in 
a hatchery and noticed the heating elements with their 
attached thermostatic controls. These elements are about 
18” long and four wide. | built 
1x12’ boards and put one of 


in it. Then on the bottom, right in the center, | affixed 


inches a box out of 


pine these elements 


a glide or dome one of those contrivances used on 


the bottom of chair etc., so they will not scratch 


the 


legs, 


floors. My tray is set in the top of box over the 


heating element and because of the glide it is easy 


to rock the whole business. Works perfectly 
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LINTLESS TOWELS IN THE WORK ROOMS Coronet splicer for 
BY JAMES HUNTINGTON, GREENVILLE, S.C. wiaosiatese 


A recent suggestion in this department that linen towels 
be used to avoid lint trouble in the darkroom or print- 
ing room strikes me as being too costly, even when 
linen towels can be had. For years | have used small 
towels made of terry cloth (bath towels) in my work 
rooms and have had no difficulties from lint or dust 
which | could trace to the towels. These, made by Can- 


non and several other mills, cost only 15¢ to 20¢ each, Coronet Photo Products Co. offer quick-acting Coronet 


depending on size. Incidentally, one frequent cause of splicer for 8mm or 16mm film, with operating parts of blued, 
. . ‘ ‘ ° par f - 
similar difficulties is falling hair or dandruff. A simple tempered steel; other metallic parts of rust-resisting long 

; : P weoring nickel plate, mounted on hardwood base for $3.95 
cure is to wear as a cap a paper bag of suitable size, 

: . Has garnet board emulsion remover. Film registers and cuts 
which can be discarded after use and inexpensively perfectly; splice can be completed in half minute ilustrated 
replaced. 

Eastman Kodak Co Rochest d Y. tells us that 
Kodacolor film — Daylight Type only - s now available in 
P size 828 for Kodak Bantam and Pony 828 cameras. Eight 
s x >] . sf 28x40cm negatives can be made on each roll and finished Koda 
C iVidifel cAL€ 
color prints will be 3'%x5 including quarter-inch white border 
Price will be $1.50 per rol including tax and processing, 





but not prints. Also recently introduced by Kodak is new 
loud filter in three clamp-on sizes to fit most inexpensive 


cameras. This costs $1.95, tax included. Czmmercial process 


Where addresses are not given, a pemeene 
request will bring them to you promptly. ds, Sevens “G0 be Weleda tes eesheane 
NOTE that these items are neither advertise- announced, both in 3'%-gallon size «nly: Kodak Ektachrome 
ments nor recommendations. They are pub- First Developer replenisher and Kodak Ektachrome Color Devel 
lished purely as news and all claims or state- oper Replenisher which will substantially reduce time and work 
ments are solely those of the manufacturers required in keeping solutions fresh. First Developer replenisher 
or distributors. costs $3.90 per package; Color replenisher $9.00 











Dowling’s, Inc. have ready their summer 950, catalogue 
5 p pr | rowing a compr 
Photographic Products, In 6916 Romaine St., Hollywood S'Ax8's, 28 page F 4 . wing G compre 


sive ¢ g f >th | n on pictur equir t 
38, Calif. are out with advanced design, fully automatic photo hen overage of both vre eq men 


graphic copying unit, using standard 7Omm roll film, called and supplies. On request 
Varifile. Provides negative area 5'2 times larger than double - 
Rs Kalart Company In recently materially reduced prices 
frame 35mm currently used for microcopying, making possible ‘ e ‘ 
nf on their Synchronized Prism range finder, cut from $38.50 to 
better, sharper recording. Resulting 2%x3'% negatives are ideal 
$29.95, and their Focuspot, cut from $15.25 to $9.95. Now 
for filing separately or in conjunction with standard 3x5 file 
the two sell for just slightly more than the range finder orig 
cards. Motor and film metering equipment are built into camera ' 
natty ost alone 
magazine which holds 100’ film Interchangeable magazines 
carr s f Omr 5 ic p fil , 
arry tandard 7Omm or standard 35mm _  microcopying m Schorling & Co oP ey ae PESTLE 
perf verf ck han p ibl from ne 
perforated or unperforated; qu change possible ° ° will gladly send you on request their latest 
size to another or from black-and-white to color. Varifile Mas 
profusely illustrated catalogue showing man 
fe r let ith | i f | lish nts hand! . 
” omprere Ww table Se arge establishme jandies and gold plate. Al! sizes from miniature to 1 4. with minia 


material up to 34x44. Varifile Standard, semi-portable, is for 
a to . s . ind tures n doubles and triples, some with reversible hinges 
users whose requirements do not exceed 24x36. Both cameras 
Also wall miniatures, frames in filigree finishes and handsome 
perat y foot s 7 lete detail mpossible to include 
»perate by fo wite Complete details po miniature cases. A very handsome mpletely modern and 
here Ib anf on r t Illustrated 
ere, w e sent o eque 5 highly saleable line 
Varifile automatic Heitz & Lightburn are imp« 
copying unit 35mm single lens reflex camera with ingenious ro 
n light metal hood. Focusing and composition are 
as upright image is re-inverted from left to right and 
life-size Viewing angle of 45 relieves strain on neck 
has all other special features of standard Sw made 
Refiex ells for $337.70 2.8 lens or $435.5 


F 8 len tax included Illustrated) 


Tenplus Company has ovailable 10-diopter supplementary 
or making top quality close-ups with any camera accepting 
Vi adapter ring. Lens permits working 
amera to subject motte 
Vi adapters. Pr 0 Newly imported Alpa 
Prisma Reflex 
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S60: £8 MOUNTINGS FOR Sr i Te 8 PICTURES 





ae Visdiectow 
PHOTOMOUNTS and ALBUMS 
hd tom an oulatanding line is 


a = J, 





-o 


| 


Whether it’s a PHOTOMOUNT or an ALBUM, if it's a JOHN BYRNES 
PHOTOMOUNT or ALBUM it is a symbol of taste and discernment. 


We will see you at the convention BOOTH No. 112 


THE JOHN BY RNES~ 


Phologr raphic Mounts (ngs : 
33 LYMAN STREET, SPRINGFIELD, MASSACHUSETTS 


Photographer 








PHOTO POST CARDS PAY! Phone: PL-2485 Orders Filled Promptly 


1005 <= 60) 00 Ope 3x10 GLOSSY WILLIAM & ELMA HARSHBARGER 


FAST SERVICE PRINTS Artificial Flowers 


F 
ae 100 for $ 8.00 or Any & All Occasions 


00 y 
write for prices and 1000 for 95% 3g “ia 
CORSAGES 
samples. 1197 California Ave. Akron 14, Ohio 
Calev Brothers, 14! Fulton St., Dept. P, N. Y. 7, N. Y. 








Relham Products Co.’s new Springframe easel has wash- 
able plastic focusing surface on solid wooden base. Several 
spring frames, each of different size, may be attached to 
surface, paper being inserted by lifting one end of frame 

against own tension and then releasing. Model 5x7 includes 
frames from 2'%x3% to 5x7, costs $4.80; model 8x10 has 
over entire field. Can be used from infinity down to 1:1 


seven frames from 2%2x3'%2 to 8x10, costs $7.20. Both prices 
where image equals size of object. Rated F/6, elements are include tax. (Illustrated) 


C. P. Goerz American Optical Co., 317 E. 34th St., 


New York 16, N. Y. have descriptive matter ready on new lens 


for all-purpose photography, called Rectagon F/6. Its unsym 
metrical lens system was originally designed for 


aerial photo 
graphy, where high resolution is essential with 


no distortion 


oversize to admit more light to edges of large field. Now 
available in 3” focal length in 23 Rapax for 4x5, 42 Rapax : 
for 3¥%x4'%. Price: coated in iris barrel $105.00; coated, The Springframe, a 


in 


cells for fitting to shutter, $81.67, tax included new projection easel 


Walter Goehler Co 104 S. State St., Syracuse, N. Y 
also have ready new catalogue and price list, their most elab gs 
orate to date and including full color reproduction of one of 
their oil paintings, finished in sizes from 11x14 to 40x60 and 


at prices allowing studios handsome profits Explained 
priced are copy restorations, the paintings, 


and 
miniatures, color 
work in general and frames. Size 6x9, 16 pages and cover Eastman Kodak Co Rochester 4, N. Y. Finishers both 
with price list enclosed large and small will find much to interest them in new cata 


logue entitled Kodak Products for the Photo Finisher. 82x11, 
The Gevaert Company of America, 423 W SSth St 38 pages, two colors throughout, it is an extremely handsome 
New York 19, N. Y. will send, free on request, three new six affair and covers everything from the smallest accessory to the 
page folders containing information, prices and other data con Kodak Continuous Paper Processor which turns out as many as 
cerning their wide line of papers and films. Titles 


luxe Velours Paper 


are Geva 
pevoert Films and Gevaert Photographic 
Popers. If you are seeking something new or different to offer 


your customers, you may find just what 


2,400 over-sized prints per hour Yours on request but, as 
Kodak has many catalogues, be sure to address their Photo 


finishing Sales Division 
you want here 


Holson Binders, Inc., 752 Wythe Ave., Brooklyn 11, N.Y 
Powell Products, Inc. offer new, one-piece, speedlight , y y 
. huve announced their new style wedding albums designed for 
which attaches by means of bracket to practically al! cameras 12 Th , ‘Nol bi 
the 1950 season ese feature an all-plastic reversible page 
and especially those of hand-held type. Entire unit, with a.c : 7 23 


for attractiveness and durability which they soy is the most 
power pack attached, weighs under 4%, with battery pack st tli a oaks Y a te 

practical dea et devised or displayin weddin candids 
under 5. Called Powell Repeater Flash, it, with camera, may = ie ceed’ re bd 

Complete catalogue of these and other items will be sent on 
be easily mounted on tripod. Will flash every eight seconds 

request 
with a.c., 12 seconds with battery. Uses G-E 114T flashtube ip 
good for 10,000 flashes, each of 1/3,000th to 5000th 


ond duration. Becoming virtually part of 


se Camera Specialty Co. are exclusive U. S. distributors for 


camera, makes pos Eumig 88 8mm motion picture camera, which features built-in 


sible hair-trigger candids automatic photo-electric exposure meter coupled to shutter speed 
ontrol so correct exposures and diaphragm settings are auto 
Nuclear Products Co. make possible complete elimination 


matic at all speeds. Precision clock-work motor feeds several 
of dust from negatives by their new Static-Master brush. Out 


times normal film length at one winding; sequence lock per 
wardly similar to many ordinary camel's hair brushes th 


mits continuous running, allows operator to get in picture. Film 

h i f i ctiv Pol ym > ‘ ferrule hinc 

as strip of radio-active olonium mounted on ferrule behind nest et atin tick ace coos Operates eight, 16, 
tecti shi th ffectiv lif vp ¢ two years his 

protective eld. W effective life vu °o two e t frames per second, also single frame by cable release. With 

brush neutralizes static charge ordinarily ¢ 


sent egativ 

resent on negative 9 coated lens, price is $139.50; carrying case $10.00 extro 
surface so that with one brushing action minutest particles 
dust and lint are removed. What's more urface og 


handled or rubbed it will not re-attract particle Each b h 
s dated; guaranteed for one year. Professional f nch mode e ul t u re O te reo 
osts $12.50; Amateur one-inch, $4.95. (/ ste 


| By Dr. Kenneth S. Tydings 





(Continued from Page 18) 


and literally created a new market. 

Naturally this column holds no brief for any one 
type or piece of equipment. There are accessories which 
make stereo work possible with single lens cameras, 
and without over much complication. These, too, will 
be discussed and explained. The Stereo-Realist will come 

Static-Master brushes, first only because it represents the simplest approach 
which completely to the problem. So watch for this column next month, 


eliminate dust and in the meantime let us have your questions. Remem 
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PHOTO MAILERS 


@ Better Quality @ Newer Designs 


Return Postace Guaranteed B 


Please Handle With Care! 
\ Modern Gal” 12 SIZES 
“Smiling Gal” IN COLOR 


@ PRICES BY 100 (MAY BE ASSORTED) 

[———~ @ SPECIFY THE DESIGN PREFERRED 
ENV. 250 

Ss 28 . 
6%x 9% 
714x10% 
8i4x11% 
9 x12 : 
12 x15% 5 $13.00 


Board Sizes % inch smaller than envelopes. 


ono 
- oe 
Ss 


ARAARAAA 
NA AAs 
NMA 
or GN on at 


_ 











SEND FOR 1950 PRICE LIST TODAY 


THE PIERCE COMPANY 


3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA 








MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typica! prices: 


Post Card 5x7 8x10 
1M $23.00 $45.00 $70.00 
5M 21.00M 35.00M 65.00M 


Write for samples and complete price list so you’re ready 
to quote on the first sample job that comes along. 


KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 


Gaehler Oil Paintings 


on canvas panels 
are now better than ever since we have 
developed a new method of mounting 
them on a prest-wood base. They are 
opaque, hand-brushed oil portraits which 
command a handsome profit for you over 
our reasonable prices. Write for our new 
catalogue today. 


THE WALTER GAEHLER CO. 


104 S. STATE ST SYRACUSE 2, N. Y 











What's Wrong 
With This 
Picture? 


CHARLES ABEL’S LATEST BOOK 
NOW READY 


So helpful, so important to any photographer that the 
United States Army immediately bought 450 copies to 


supply each of the Army Overseas Libraries. 


Handsomely cloth bound with attractive wrapper, 6x9, 
192 pages, 90 large plates and nearly as many lighting 
diagrams. More valuable than listening to 20 print 
clinics because each photograph is discussed in complete 
detail, not to be forgotten a few moments later but 


down in print so you can réfer to it time and again 


As all photographers know, there is no surer way to 
improve the quality of your own work than by reading 
and studying detailed analyses of every-day prints 
Salon prints are all very well but what you make every 
day is what you are selling. Improve the type of work 
you are delivering and your business cannot help but 
improve with it. That's the purpose of this book: to 
help you turn out better photographs and thus make 


more money. 


Ninety detailed analyses, about 20 commercial, the bal 
ance portrait. Not specially posed pictures made for 
this book but photographs which were made by profes 


sionals for actual customers 


EVERY PHOTOGRAPHER 
NEEDS THIS BOOK 


Only $5.00 Postpaid 


CHARLES ABEL INCORPORATED 


519 Caxton Building Cleveland 15, Ohio 
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AGAIN AVAILABLE 
IN AMERICA 
TAYLOR, TAYLOR, HOBSON 


COOKE LENSES 


for the FINEST in PORTRAIT 
and COMMERCIAL WORK 


Select your lenses from America’s largest 
and most varied stock of fine lines for the por- 
trait and commercial studio. Tell us what you 
need — our lens experts will be glad to assist 
in the selection of the proper lens .. . and let 


you try before you buy. 
Write Dept. PJ7 


for detailed 
information 


Burke « James, Inc. 
FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 
321 S Wobosh Ave, Chicoge 4, HMlinois, USA 


—_—_—_—_—_—_—_— 


NA J) 


f DYACOL* RED. and DYACOL BLACK 
dy »mbined in an oil-like, chemically balanced base 
it they release their dyes into the photographic image at 


two retouching 


ntrolled rate. Splatters and tumbles wipe off Extensive 

aching is done in one-tenth the usual time, No drying 

The dye can be washed out readily, if 

k, for negatives or prints—does not re 

e gloss. Even the beginner gets results on the first try 
DYACOL SILVER ETCH 

magic formula. Reduces those burned 


a super-proportional re 
ducer in the Dya 
st highlights—-no waiting to wash if sjeed is important! 


Wie bor Descrperre Literature 
DYACOL PRODUCTS LABORATORY 
P.O. Box 192, San Francisco, Calif. 


WASH PRINTS TWICE 
AT HALF THE 


HLSPEED PRINT WASHERS 








COST 


LENZ — LEBANON, MO 


OUR CURTAIN SHUTTER SYNCHRONIZERS 
For 2Vsx3%, 3%x4%e and 4x5 
GRAFLEX AND SPEED GRAPHIC CAMERAS 
Afford Best Artificial Light 
FLASH BULB or ELECTRONIC FLASH 
Installed @ $19.50 Net FOB Milwaukee 
SMEATON COMPANY 
1837 No. 59th St. Milwaukee 8, Wis 








AS FAST 





PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 





WHOLESALE DISTRIBUTION OF 


PACKARD IDEAL SHUTTERS 


Available in 13 sizes from 1%” to 5” openings, $12 and 
with or without built-in synchronizer up 


DESIGNED EXCLUSIVELY FOR PORTRAITS 
Rembrandt Portrait Cameras 


Fast easy focusing, extra-large lensboard = 
rising-falling-tilting back, handsome profes << t 
sional appearance. Pockard shutter installed }-\ 


quickly and easily. Sliding cor $ x 
riage backs available. As low as 69.50 la 
\ P 


See your dealer or write Dept. PF8 r 
for full details ~ mee * 


od 





1997 1950 


Burke «James, Inc: 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 53 YEARS 
27'S Wabash Ave Chicago 4 Ill. USA 





ber you can use the extra income this new market 
affords and if you don’t take advantage of this oppor- 


tunity, undoubtedly your competitors will. 


Sales-Minded Duo 


Continued from page 35 


snappy catchline and a follow-up short enough to be 
read clear through. There’s a continuity about the adver- 
tisements, based on the knowledge that continued im 
pressions are more 


lasting. For some time, 


installation of speedlight, all copy has 


since the 
been devoted 
to baby pictures. 

Radio spot announcements 


keep the Leo Stern 


name and slogan before the public. Direct mail has 
proved its value, also, and many such pieces are the 
work of the studio art department. The mailing list is 
kept up from column and similar 


society newspaper 


sources. 

Mr. Stern puts considerable faith in having his 
business slogan printed in white across the face of all 
proofs. Similarly, his business card is a small action 
photograph of the studio, with his name, address and 
slogan in white 

Some time ago his interest in the history of photo 
graphy was whetted by Robert Taft's Photography and 
the American Scene, a book he thinks any photographer 
would find profitable and any layman most interesting 
reading. It caused him to start collecting old pictures 
as a hobby and now he has many interesting specimens 
of Daguerreotypes and other old 
processes, as well as old photographs of stage celebri- 
ties and stereoscopic views 

“When 
clubs and 


talks,’’ Mr. 


Ambrotypes, time 


people learned of 


other 


my hobby, luncheon 


groups to make 


soon found that the hobby 


began asking me 
Stern says. “I 
was proving a valuable asset. Aside from the pleasure 
to be derived from a hobby of this kind, any photo 
gropher will find that it produces many splendid 
contacts 

“| enliven my talks by 


Stern 


showing specimens from 


my collection,” Mr explains | toke up the 


history and progress of photography, its present status 
and future possibilities. | call attention to interesting 


and important uses of photography in science and 


industry as well as for careful to 
talks do 


me as well as give the public a 


portraiture. | am 
refrain from personal advertising, but 
build good will for 
better understanding of our profession 

When 


wants it to be a 


these 


in Kansas Stern 


First,’ 


there is a first City Mr 


Leo Stern so he has been 
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Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base —- facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-644 Modeling 
Lamps. 

Licensed under Edgerton, Germeshausen 

& Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 
YOUNGSTOWN 1, OHIO 














JUST OUT — CATALOGUE 
256 Pages 


Send 50c (half the cost) for copy. 
Refunded on $5.00 order. 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEO. INC. 


57 East 9th Street, New York 3, N. Y. 


EVERYTHING PHOTOGRAPHIC 

















Seruice to the Profession 


High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniotures 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of o well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


1021 N. Wells St Chicago 10, Ill 








by Shoes Preserved Forever 


IN SOLID METALS 


HERE'S A Natural FOR THE STUDIO MANAGER 


O Especiaity designed for portrait studios. 
Average EXTRA profit, $10.00 per order. 
No extra work - no extra sales efforts. 
Does not cut or interfere with sale of photographs. 

QOisplay of sient salesmon does the selling for you. 

Qhighest grade workmanship - unconditional guarantee. 

Available with ony size frame. 
oo in Bronze, Silver and Gold. 
QOdecidedty worth looking into. 

r———— Please write for full free particvians. ———— 


The ‘Metal Sealed’ Co. 
P. O. BOX 2095 - WICHITA, KAN. 
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PROFESSIONAL 
FINISHING 
SERVICE 


Developing, proofing, retouching, print- 
ing, enlarging, coloring, portraits in 
heavy oils, heavy oil copy restoration, 
copies, composites . . . all of these ser- 
vices or a portion of them. 


4 


Y QUALITY 
Y SPEED 
Vv ECONOMY 


Fine quality, fast dependable service, 
reasonable prices. 


Y BIGGER PROFITS 


Out of the dark room you can promote 
sales, increase business. No laboratory 
overhead. 


It will pay you to use our 
service. 


OSBORNE LABORATORIES 
MIAMI BLDG e 5th 


IN ¢ 


OSBORNE LABORATORIES 
MIAMI BLDG 

5th & ELM STREETS 
CINCINNATI 2, OHIO 


Please send a copy of your Price List 


Please Print 


NAME 
STUDIO 


ADDRESS 
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doing considerable experimenting with direct color 
photography. He has already made studio alterations 
to provide correct lighting for color work. Color photo- 
graphy sold at popular prices by comparative selling 
should make more and more people admit that Leo 
Stern is right when he says “You ought to be in 
Pictures.” 


Amateur and Professional 
Continued from page 24 


Although it is not quite as easy as it may appear 
at first glance, it can be done and there are two ways 
of doing it. Just because he works for pay does not 
mean that he cannot also work for love, and work 
also for love. The problem is as old as art itself, has 
always plagued all types of artists, and for all one 
can see, always will. 

As far as the first formula is concerned, the photo- 
grapher may perhaps be less fortunate than other 
would-be artists. There must surely be a greater pro- 
portion of the work demanded of the photographer 
which is the most flat-footed routine. No adult human 
being could honestly delude himself into believing that 
it deserves, or could arouse, sincere and adult enthus- 
iasm. It has to be done, so let’s get it over with. (To 
pretend otherwise is mere sentimental gush.) 


But there are also jobs and problems which, even 
though they may originate under the stimulus of a 
possible pay check, are well worthy of enthusiastic 
interest for themselves alone. In such cases, the quality 
of persistent amateurism implies forgetting or going 
beyond the money drive immediately the job is under- 
taken, and from then on yielding to the true esthetic 
urge completely or as completely as one is free 
to. This is the best kind of opportunity one can hope 
for in any basically commercial relationship. It is a 
kind of work, and a mental attitude toward work, 
which necessitates taking more risk than standard 
routine stuff — even the risk of technical misfortunes, 


which are, of course, most unprofessional. It can also 


A Method for Everyday Needs 


When you want a negative to print a shade 
lighter here or darker there, dodging with 
Webster Negative Red affords a quick, practi- 
cal solution. 8 ozs., with directions, $1.70 post 

paid. Order from your local dealer or Webster 
Brothers Laboratory, 53 West Jackson 

Bivd., Dept. A, Chicago 4, Ill. 


WEBSTER NEGATIVE RED 
fot DODGING 





TIMES by Schanling 


A fine portrait deserves a beautiful frame, 
Metal frames by Scharling Silversmiths are 
made like fine jewelry. 

The exclusive PHOTO-SEAL CATCH pre- 
vents the back from warping and seals the 
photograph against dust. 

Catalog upon request. 


SCHARLING & COMPANY 
755 Summer Avenue, Newark 4, N. J. 


PHOTOGRAPHERS! 
send for the APEC 


1950 CATALOG 
and PRICE LIST 


Featuring new 
low prices on 
PHOTOMAILERS 
NEGATIVE PRESERVERS 
KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
JUMBO ENVELOPES 
PROOF COVERS 
CORRUGATED BOARD 





G 
1950 CATALO’ 
\ onl prict ust 


Get the best. . at the best price! Buy APEC . 

over 15 years the leading supplier of envelopes 
and printing to the photographers of America. 
AMERICAN PRINTING 
& ENVELOPE COMPANY 


130 WEST 17th STREET, NEW YORK 11, N. Y. 





Wide Range 60 to 135° F. 


CAPACITY + 3 Gals. Per Min. 


THERMOSTATIC WATER MIXER 


Gives Most 
ACCURATE 
and 
DEPENDABLE 
Control 
Obtainable 


For ALL PhotographicRequirements 


POWERS Mixers pay back their cost many times a 
year. They're a necessity for ALL photographic 
dark rooms, Doubly essential for color 
separation negatives. A must for color film 
processing. Stop losing time and money with 
inaccurate control. Install POWERS Thermo- 
static Water Mixers. You'll get better quality 
negatives...eliminate costly delays and waste 
of materials. 


Control within °—reported by many users. Pressure 
or temperature changes in water supply lines 
do not affect the accuracy of POWERS mixers. 
They give perfect control from 60 to 135° F=the 
whole range of photographic requirements. 
Backed by Over 58 Years of Experience in water 
temperature control. Ordera POWERS Type 
HVE3 Wide Range Mixer thru your photo 
supply firm or write now for Circular PD358B. 
THE POWERS REGULATOR CO., 2703 
Greenview Ave. Chicago 14,111. aim 
2 A TN I NMR RI HE Sot CIRCULAR 
THE POWERS REGULATOR CO. panees 
2703 Greenview Ave., Chicago 14, lll. 

Please send copy of Circular PD358B and prices on 
TYPE HVE3 Wide Range Mixer 


Nome___ 
Firm 


Address 
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BRUNEAU ... 


the finest tripod buy 
STURDY ... 


tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 

ole. ( 

weights less than 9 Ibs. 
DURABLE ... 

will last a life time. 
ASK YOUR DEALER OR 


WRITE US TODAY FOR 
COMPLETE INFORMATION i 


FOX PRODUCTS Co. 


4716 N. 18th St. Philadelphia 41, Pa. 





ROFITS: 


Paired for 


MASTER 
MOUNTINGS 


Finest quality 


METAL FRAMES 


Perfect in 
albums, easels . styling, variety 
folders, framounts : and design to 
and salon mats compliment 
famous among your loveliest 
discriminating portraits. In 
professional sizes for every 


photographers requirement, 


write today for full 
information. 


* 


UXO 


THE CHILCOTE CO. * 2140 Superior Ave. + Cleveland 14, 0. 


WEST COAST OFFICE AND PLANT 
1625 Poplar Street 


Oakland California 


| (1939) and Greenwich Village, 
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PHOTO MOUNTS 
EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 

Write for circular. 


NU-WAY COMPANY 


Box 113 W. Toledo Sta. 1913 Sylvania Ave. (rear) 
TOLEDO, OHIO 





be among the most financially profitable. 

Which brings us to the second formula. It requires 
considerable stamina to carry a full load of professional 
work and on top of that indulge in a busman’s holi 
day. However if the true drive of passion is there, 
it comes quite naturally, and is so satisfying, that it 
proves to be indeed a holiday and a refreshment of 
the spirit. 

The late Pirie MacDonald wrote somewhere years 


ago that he made it a practice to undertake one sitting 


| a month for which he was not going to be paid. This 


is perhaps a slightly routine method of trying to escape 


routine, If one specializes in human cartography, it 
might be even more stimulating and refreshing to look 
nature in the face for a change. However, that is a 
matter of personal temperament. The great thing is to 
keep alive somehow the excitement and joy of photo 
graphy for its own sake. To lose that is the ultimate 


curse of professionalism. 


Things as they are 
Continued from page 29 


sure cannot be long halted. 

‘Iilustrated by Berenice Abbott’ is a credit line 
which has been appearing in books on a wide range 
1927, books in German, French 


and English, culmincting in the most recent title Amer 


of topics ever since 


ican High School Biology, a school text published by 
Harper's in 1948. Ker photographs have appeared in 
sO many magazines and newspapers that the list would 
easily fill a page. Two books, consisting chiefly of her 


pictures, have been published: Changing New York 
Today and Yesterday 
(1949). But books by Abbott are not limited merely to 
collections of her camera studies because two photo 
graphic texts also stand to her credit: A Guide to 
Better Photography (1941) and The View Camera Made 


Simple (1948) 
Uppermost in her mind at present is the problem 
of equipment which, from her considerable experience 


she considers lacking in many respects. With the same 





EVENTUALLY - 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 


ii ics 325 Mill St. Bristol, Pa. 

















Up-To-Date Professional Know-How 
ON PORTRAITURE ON “STROBE” 


Lighting What It Will Do 
Posing What It Will Not Do 
Corrective Portraiture How It Works 
Retouching How To Use It 
Glamour Monochrome or Color 


Make-Up Action! $4.00 





FRED ARCHER ON PORTRAITURE offers complete, “STROBE” — THE LIVELY LIGHT places continu- 
specific information on the best up-to-date practice ai emphasis on the practical usefulness of this amaz- 
in modern portraiture. ing new light source and the opportunities it offers 
Mr. Archer does not merely provide a diagram which for making better photographs. It is a book of work- 
directs that particular lights be placed at a given dis- ing methods, not a course in electronic theory. 

tance and direction from the subject. Such directions All applications to both black and white and color are 
are useless for they can produce a good lighting only thoroughly covered. The best techniques for exposure 
with one given set of lights and one subject, and development are given. Film selection, synchro- 
Instead Mr. Archer supplies specific, easily understood nization, triggering methods, maintenance and numer 
methods by means of which the photographer can ous other important aspects are fully treated 

see for himself, when the lights he is using are cor- If you are considering the purchase of ‘‘strobe"’ equip- 
rectly placed for his subject, and the effect he desires ment this book will give all the information you need 
The book covers much more than lighting, the section to decide for yourself if ‘“‘Strobe’’ is what you want. 
on Corrective Portraiture, for example is worth the Tells what “Strobe” will do and will not do; how to 
price of the book by itself. select equipment best suited to your needs 


ORDER DIRECT FROM US (SHIPPED POSTPAID) 


a Cameea Caart . acamcan ceart 
me (Remittance must accompany order.) fae 


CHARLES ABEL INCORPORATED 


519 Caxton Bldg. Cleveland 15, Ohio 














Are You . ,4¢ by’ 
fst Getto 


with your present 


Glossy Print Drying Methods? 


Vou can speed up this operation and 
improve the quality of your prints with a 


PAKO Electro-Gloss Dryer. Here is a dryer 

h d 45 75 10 gl Available with electric or gas heat. See 
ateur 8x SSy 

oat wes BES aamee sab your PAKO distributer or mail the coupon 

prints per hour. It is always ready to do a quality job of print TODAY for comp 


drying for you. Fully equipped with thermostatic heat and varia 

| PAKO Corporation 

| 1010 Lyndale Ave. N. 
| Minneapolis 11, Minn. 


ble speed controls—the Electro-Gloss requires only 18" x 48 
table or bench space. 


Do as thousands of others are doing—streamline and 

Please send us illustrated bulletin describ 
ing the PAKO Electro-Gloss Dryer in 
the low cost PAKO Electro-Gloss Dryer detail 


. : 
) modernize your glossy print production with 


Name 


PAKO CORPORATION “a4... 


MINNEAPOLIS 11, MINNESOTA 
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We seldom carry books in stock and advertise these chiefly as 
a service to our readers, especially those in the smalier towns 
because those in large cities can see the books at their stock 
houses and get them more quickly than by ordering from us 
For this reason we sell no books on open account or C.0.D 
but only if considered opinion, 
to a studio's reference library 


in our they will be a valued 


addition 


PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 

PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 

HOW TO PAINT WITH AIR 
By Frank J]. Knaus 

PICTURE FRAMING 

By Edward Landon 
DEVELOPING 

By ‘i. i, Jacobson 

ENLARGING 

By C. 1. Jacobson 

ART OF RETOUCHING AND 
IMPROVING NEGATIVES AND PRINTS 
By Arthur Hammond 2.50 
PROFESSIONAL PHOTOGRAPHY 
FOR PROFIT, By Charles Abel 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 1.50 
PHOTO OIL COLORING 

By Lucille Robertson Marshall 2.50 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 

By J]. Ghislain Lootens 

PRINT FINISHING 

By William Mortensen 

UNIVERSAL PHOTO ALMANAC 

AND MARKET GUIDE 

KODACHROME AND EKTACHROME 
FROM ALL ANGLES 

By Fred Bond 

FABLE TOP PHOTOGRAPHY 

By Harkness & Draper 

COPYING TECHNIQUE 

By Fraprie @ Morris 

SPEEDLIGHTS 

By Arthur Palme 

COMPOSITION AND PICTURES 

By Eleanor Parke Custis 


3.50 


5.00 


1.00 
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Photographer 





WE PAY HIGHEST PRICES 
USED, DISCARDED FILMS, ALL SIZES 


write for quotations or ship to 
PLASTOFILM, INC. 
Wheaton, Illinois 
Manufacturers of Reclaimed Acetate Sheets, 





Pass Cases, Photo Loose Leaf Sheet Protectors. 








concentration that she first devoted exclusively to por- 
traiture and then later to her documentary work, she 
has for several years been experimenting and design 
ing toward the end of devising both accessories and 
apparatus which, she feels convinced, will better enable 
photographers to with the 
their 


cope constantly growing 
One 


especially for the 


demands on talents and ingenuity. such 


device, novel and highly practical 
illustrator seeking new effects, was the Abbott Distorter, 
first announced not too many months ago. Others will 
follow and, judging by the Abbott record of perform 


ance, they'll be successful. 





TOO LATE TO CLASSIFY 





RETOUCHING SPECIALIST, finest quality, prompt service, work 
guaranteed, Mrs. Roy Hester, 1645 Orlando St S.W Atlanta, 
Ga 8-6¢ 





MISCELLANEOUS 


Oil COLORING photographs can be a 
profitable sideline for those with artistic 
Easy simplified method. Send for 
Coloring School, 1315 Michigan 





fascinating 

talent. Learn at home 
free booklet. National Photo 
Dept. 307B, Chicago 5, 


hobby or 


FOR SALE: Two Bardwell McAlister 2000-watt 
Mole-Richardson 5000-watt Solar spots; three Mole-Richardson 
Rifle lamps. Reasonable, like new. The Warren Corp., 90! 
Ridge Ave., Pittsburgh 12, Pa 8-1 
WORLD'S MARKET for Consult the Old Reliable and 
save money. Lowest prices. All goods sent on 15 day trial, 
cash freely returned. Great inventory sale. Big reductions in 
prices. 12" Goerz Dogmar F/4.5, like new, $140.00; 12” Ross 
F/4.5, $100.00; 12” Wollensak Velostigmot Series |i 
F/4.5, in shutter, $90.00; 12” Cari Zeiss Tessar F/4.5, $150.00; 
18” Wollensak Verito in Studio shutter, $90.00; 14%" Verito 
n shutter, $60.00; 8%” Goerz Dagor in barrel, $70.00; 14" 
Bausch & Lomb Tessar F/6.3 in Universal shutter, $125.00; 12 
Bausch & Lomb Tessar F/4.5 in Betax shutter, like new, $125.00; 
12” Goerz Dagor in Compound shutter, like $175.00 
24” Goerz Dagor in barrel, $300.00; 11%” Wollensak Verito 
in Studio shutter, $50.00; 10%” Ilex Photoplastic lens F/4.5 
n Universal shutter, like new, $50.00; 14%” Wollensak Verito 
like new, in barrel, $60.00; 12” Goerz Berlin Hypar F/4, very 
fine, $200.00; Goerz 472" Apo Artar lens, new, $675.00 
28” Carl F/5.5, $450.00; 14° Celor F/5 
n borrel Voigtlander Heliar, like new, in barrel 
$140.00; Heliar in barrel, $150.00; 16%” Heliar, like new, 
with shutter, $200.00; 12” Bausch & Lomb Tessar in barrel, 
like new, $100.00. Hundreds more. Send for big list of lenses 
State requirements. Fifty years 
Joseph Smith, 735 Fulton St., 


spotlights; two 


lenses 


Xpres 


new, 


Tessar 
125.00; 12” 


Zeiss Goerz 


$ 
14 


without a displeased ustomer 
Brooklyn 17, N. Y 8-1 


R BRUSHES 


Send for 
by WY OLD 


wre. C9- 
ooh ee a1, Catalog 
yr oR? 


Free 


ni 6.8 











Organization 


City 


For Information 


Write 


Headquarters 
Hotel 





Photog. Assn. 
of America 


Aug. 14-18 


Chicago 


Stevens A. R. Buehman, M.Photog., 
Exec. Mgr., 701 Caxton 


Bldg., Cleveland, Ohio 





Montana Photog. Aug. 24-26 
A 


ssn. 


Helena 


Placer Clarence W. DeWalt, Sec., 


Union Bank Bldg., Helena 





Prof. Photog. 


July 30 - Aug. 
Assn. of Nebraska 


Omaha 


Paxton E. W. Arnold, Conv. Chrm., 
4532 S. 24th St., Omaha 7 





Maritime Prof. 


Sept. 4-5 
Photog. Assn. 


Fredericton, 


N. B. Clinton Weizel, Sec.-Treas 


St. John, N. 





Photog. Assn. 
of New England 


Sept. 17-19 


Boston 


Copley-Plaza Philip G. McKeen, Sec. 
Treas., 66 Merrimack St., 


Haverhill, Mass. 





Virginia Prof. 
Photog. Assn. 


Sept. 10-12 


Richmond 


John Marshall Robert A. Dementi, Pres., 
121 E. Grace St., 


Richmond 19 





Western 
Photog. 


Canada 
Assn. 


Sept. 18-19 


Winnipeg 


Marlborough Matthews, 
McMillan 


Winnipeg, 


Pres., 
Ave.., 
Man 





Prof. Photog. Sept. 24-25 


Assn. of W. Va. 


Jackson's Mill 


Guine Stoker, Sec 


321 Fairmont Ave., Fairmont 





Minnesota Prof, 
Photog. Assn. 


Sept. 25-27 


Minneapolis 


Radisson Torg Knudsen, 


Montevideo 


Sec., 





Photog. Soc. 
of America 


Oct. 18-21 


Baltimore 


Lord Baltimore Charles E. Emery, Chrm., 
169 Duke of Gloucester St., 


Annapolis, Md 





Southwestern 
Photog. Assn. 


April 8-10, 1951 





Fort Worth 


Texas Meyers A. Cornelius, Sec 
325 N. Robinson St. 


Oklahoma City 2, Okla. 








PHOTOMOUNTS BARGAINS: buy from manufacturer, why pay 
middleman? Lowest prices, 2x3 folders $2.00/100, other sizes 
Write for samples, prices. Penn Photomounts, 335 Woodland 
Avenue, Gienolden, Pa 6-3« 


DEVELOP YOUR skill 
methods. Learn at home. Practical, intensive training 
established school. Write for free booklet. American School of 
Photography, 1315 So. Michigan Ave Dept. 3078, Chicago 
il 7-6 


Keep cbreast of new ideas and up-to-date 


Long 


LESS SPOTTING 


printing; 


with Aristo Cold Grid Light for 
no heat, no hot spots. Save negatives 

save money with these amazing Replacement 
for free catalogue AP. State name, make, and mode! of your 
enlorger. Aristo Grid Lamp Products, 106-23 Metropolitan Ave 
nue, Forest Hills, N. Y 8-1 


projection 
save time 


Lamphouses. Send 


)LER AIRBRUSH 


THE ART OF BROMOIL PRINTING AND 
Kinley. | have been reliably informed 
booklet, though printed in 1933 s 
practical works on this subject, and 
entire balance of the edition. If you 
nm currency, not stamps and it will be sent 
Charles Abel, 519 Caxton Bidg 
CANDID WEDDING promotion 
story, now ready to help you boost 
believe these ods originated in your 
Highest 
impressively 


TRANSFER, by M. M 


thot th little 26-page 
one of the 


best and most 


have therefore acquired the 
want o 


copy, send me 50 


promptly, postpaid 
Ohio 12-#f 


booklet with complete ture 


Cleveland 15 


soles. Y tomer 
you the 
name on them type at lowest 
aptioned in > de 
ncreosed Ready 
with franch one 


Protection on first 


prices gned to brir 
you a vastly 
distribution 
each area 


volume of now for 


exclusive photographer 
ome. f t-served ba Write 
data sheet and t of hele 


3090 Main St Buffalo, N 


mediately for sample together with 


ful suggestions 


Telaak Studio 





CARBERRY 
RETOUCHING STUDIO 
QUALITY of DISTINCTION 
All types of negative corrections 


3030 W Ww Bg 


Juneau Ave Milwaukee 8 
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STAINLESS STEEL EQUIPMENT 


SOHHSHSHSSSSSHSHSSHSSSHSHSHSHSHSHHSHHHHHSSHESHE, 
a #, 
1AW STAINLESS STEEL 
li/ BUCKETS — Available in 
i two sizes—3'14 or 4 gallon 
capacity. 
ALL-PURPOSE 
SINKS 


Constructed of high polish DEVELOPING TRAYS 

steel—Eoasy to clean— AND SINK PANS 

Leakproof—39 stock sizes Ruggedly built of high polish 
stainless steel for life-time 


DEEP TANK 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
fixing —3'%, 10, 15, 28, 
FILM 48 gallon capacity. 
PACK DEVELOPING 
HANGERS—New, spe- : 
cial construction, to hold AUTOMATIC :] 
thin base film securely dur- ROCKER WASHER 
ing all processes of de- Stainless steel double section 
veloping. q sink—Washes prints up to 
FILM DEVELOPING 20” x 22”. Large capacity. 
TANK OUTFITS—Develop-rinse-fix-washin one unit 


Includes 3-compartment jacket and two insert tanks. 


SOLE DISTRIBUTORS 


CHICAGO CAMERA 


A 
Send for illustrated 
catalog showing com 
plete line. 


_ Chicago 16, MHinois 


FOR SALE Goerz Dagor lens F/7.7 Compound sh CENTURY CAMERA ding back tand like 
like new, $325.00; Pako Economy glossy electr dryer L. W. Slater, 435 12th St Toledo, Ohio 

$415.00 0’ Deardorff studio stand, like new, $45( 
Ansco tudio outfit double extension mahogany 


WANTED ESTABLISHED 
$500 .0¢ eet Ff 


t 
referred. Write F-4 
Sx ) Maste Century L ° outtit 


Johnson Skylite Ventlite, used 9.50 x n mercia NORLD‘’S LARGEST 
amera with case new 10 pe 


rtrait e 
like new, $69.5( 

with ondensers and fo 

#10 Cirkut outfit, Th 

model) $300.0 78 

Turner-Reich F/6.8 len 

opy matt drye new 

Co 30 E Adams St 


AMATEUR POSSESSING ex 
till cameras, one Eastman 
and Viewlex 35 projecto 
enlarger. Lots other acce 


Franklintown Rd Baltimore. Md 





ae vnemenne CIRKUT AND PANORAMA CAMERAS 
1-Side Black, 1-Side Grey 


aes a we oe OFFICIAL SERVICE STATION 


54° x9¢ 2m oOo umeras Repaired Bought S 


Experience with Cirkut 


kut Camera Into Profitable Se 
Ma 


CAMDEN ARTCRAFT CO. P Ss es be GASRIEL ALLEN 


18 N. Wacker C 20 6 
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Professional Dealers Who Want Your Trade 








AKRON, OH!IO—Metzger Photo Supply 
Main Street; 52 East Mill Street 

ATLANTA 3, GA.—Eastman Kodok Stores, iInc., 231 

_Street, North East 

AUSTIN 21, TEXAS—Capito! Photo Supplies, 2428 Guadalupe 
Street. 

BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue 

BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty 
Street. 

BOSTON 10, MASS.—Eastman Kodak Stores, Inc., 
Street. 

BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 

BUFFALO 3, N. Y.,—J. F 529 Main Street 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa 
bosh Avenue 

CHICAGO 3, ILL.—Mid-West Photo Supply Co., 
Street. 

CHICAGO 6, ILL.—Normon-Willets Co., 316 West Washington 
Street 

CINCINNATI, 

_ Street. 

CINCINNATI, OH|1O—The Huber Art Co., 124 West 7th Street 

CLEVELAND 15, OHIO—Eastman Kodak Stores, inc., 806 Huron 
Road. 

DALLAS 1, 
Street. 

DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 California 
Street. 

DETROIT, MICH.—Eastman Kodak Stores, Inc., 
Street. 

INDIANAPOLIS, 
ington Street. 

KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 
Street 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc 
Hill Street. 


Co., 1091-3-5 South 


Peachtree 


22 Franklin 


Adoms Co., Inc., 


30 East Adams 


OH!IO—Eastman Kodak Stores, Inc., 27 West 4th 


TEXAS—Eastman Kodak Stores, Inc., 1504 Young 
1055 Wayne 
IND.—The H. Lieber Compony, 24 West Wash 


1010 Walnut 


643 South 


MEMPHIS, TENN The Memphis 
South Court Avenue 

MEMPHIS 3, TENN.—West & Wirth Photo Supply Co., 162 Mad- 
ison Avenue 

MILWAUKEE, WIS.—Eastman 
Milwaukee Street 

MINNEAPOLIS 2, 
South 5th Street 

NASHVILLE 3, TENN 
Street 

NEW ORLEANS 9 
Street 

NEW YORK CITY—Eastman Kodak Stores, Inc., One West 39th 
Street (off Fifth Avenue); Madison Avenue and 45th Street; 
745 Fifth Avenue at 57th Street 

NEW YORK 19, N. Y.- 
West 47th Street 

NEW YORK CITY—George Murphy, Inc., 

NEW YORK CITY—Willoughby’s Inc., 

PHILADELPHIA 7, PA.— 
nut Street 

PITTSBURGH 22, PA.—Eastman Kodak 
Street 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 

SAN ANTONIO, TEXAS—Southwest 403 Ave 
nue E 

SAN FRANCISCO, 
Street. 

SEATTLE, 
Avenue 

SYRACUSE 2, N 
Warren Street 

TOLEDO, OHIO—George | 

WASHINGTON 1, D. C 
Street, North West. 


Photo Supply Co., 123-125 


Kodak Stores, Inc., 745 North 


MINN Eastman Kodak Stores, Inc., 114 


Geo. C. Dury Company, 420 Union 


LA.—Eastman Kodak Stores, Inc., 928 Canal 


Medo Photo Supply Corporation, 15 


57 East 9th Street 
110 West 32nd Street 


Eastman Kodak Stores, Inc., 1020 Chest 


Stores, Inc 606 Wood 


Photo Supplies, 


CALIF Eastman Kodak Stores, inc., 216 Post 


WASH Eastman Kodak Stores, Inc., 1319 Fourth 


Francis Hendricks Co., Inc., 339 South 


Kohne, In 602 Summit Street 


Fuller & d’Albert, iInc., 815 Tenth 








DISTINCTIVE PERMANENT bridal 
to order at reasonable prices. For 
The Onarga Fioral and Gift Shop, 


bouquets and orsages made 


further information write 


Onarga, Iii 8-1 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if with 
a postcard, and to return samples of work, etc promptly 
The publishers will appreciate being advised 
ers fail to accord this courtesy to employees 


only 


when employ 











OPERATOR, 
Must be 
work 


PRINTER, 
thoroughly 
Stote salary expected. Wr 
DARKROOM MAN who can 


enced 


with working knowledge of all 
studio and home 


te B-19 care this 


branche 
experienced n 
journal 
retouch. Must be thorough 

in all phases. Send age, experience and reference 
Johnson Photo Co., Atlantic, 
LADY RETOUCHER prints and can do 
reception. Experience reference. Write S-29 care th 
journal 8-1 


PHOTOS IN THOUSANDS 


Quality Glossy Prints from your negative or orig- 
inal photo in ten different sizes. 


letter lowa 


who can spot 
only, 





Write for samples and quantity rates. 


The Grogan Photo Service, Inc. 


1120 N. Bahls Street, Danville, Ilinois 


SCHOOL PHOTOGRAPHERS ar proc passe 
to applicants 


Preferen 


experienced in college work. We 


outstanding ontract requiring the services of killed raft 


men. Year around employment guaranteed to successful app! 


ants. Write fully giving age, marital status, emple 
expected. Write W-85 


yment back 


ground and salary care th journa 


SALESMAN WANTED: to carry 
frame 


high class line of metal phot 


gold and ver plated, all sizes. Active account Lib 


eral commission core 


ourna 


SALESMAN to sell photograph sunts for old 


firm 


estat 

Excellent opportunity fc >xE nce nan to take 
Hudsor 

onvention 


York 


established West Coost terr Andrew lL 
at the Steven Hote ' a0 P the 


New 








L EQUIPPED, Ob 
head jood locat 


sre th 





OIL PAINTINGS ON CANVAS 


Portraits of fine quality, painted in Dutch oils 
with a free hand technique on our guaranteed 
sensitized canvas. 
Also brush work on your selected rough papers. 
DOROTHY CARVER STAFFORD 
PHOTOGRAPHERS’ ARTIST 


Ave Pittsfield. Ma 


Bartlett 
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SITUATION WANTED and HELP WANTED: Ten cents (10c) per Count each word of number including name and address and 
word; Minimum charge $2.00 t number wanted, add five words. Terms such as 5x7 
ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word , SAE Sch Cont Gs One ‘word 
Minimum charge $3.00 c EO UBL Or adv ements received up to the 
FOR ANSWERS IN OUR CARE: Add five > t add r of ar n h of tk ssue s0es into the 
tional for box number and forwarding ests f " 
or offers to send photog 
n box number advertisement 


CASH MUST ACCOMPANY ALL ORDERS 
HOW TO FIGURE THE COST: First two words of 


tisement are set in capita no other display be 


FOR SALE tudio in southwestern W nsir arge ‘ ng F L SACRAMENTC 
area peedilight and fivorescent lighting i g quar vith ory an »asehold 

tudio Priced for quick sale as owner > ne wy Glen F 
Write B-20 care this journa 





FOR SALE: finest portrait and commer 
town of 45,000. Will sacrifice for quick 
Write B-18 care this journa 
NATIONALLY KNOWN portrait and = general tudio n he rtion of an adve ement under 
Springs, California. Grosses more during six month 
than year round town studio Rare opportunity 
photographer. Sacrifice $7,500.00. Reason overwork 

at convention or write, Bernard of Hollywood 9055 
Bivd., Hollywood, Calif 

FOR SALE Florida photographic tud located 

St. Petersburg, and Clearwater, Florida. Laboratory 

in St. Petersburg, 609 Times Bldg tudio 
$10,000.00 total elling 











price First la 
tudios. Complete laboratory, Eastman auto 
development. A ooled dark room Busine 
elling, retiring. Will assist new owner for 
desirec Further nformation on equest 


Time ig St. Petersburg, Fla 


OWNER DESIRING retirement after 45 

opportunity to reputable photographer 

himself n th yrowing western metror 
jid astigation. For complete detail 


1443 Stout, Denver 


PORTRAIT STUDIO sale 00% busine 
Pennsylvania. Excel rtunity fo 
man. Complete equipment. Price $6 
Burman, Realtor, State College, Pa 





PORTRAIT STUDIO in Mia 


iry temperate § climate 





ummer without oupon 
first of yea Write for pr 5,000 .0¢ me 'e EXCEPTIONALLY FINE d brus ils. On sepia prints, paper 
Write F-48 care th jour 1 L'’ $4.00 per head » ord Florence Carver Mann 
ren Ave., Tro 4otf 
EXPERIENCED RETOUCHER 
R 


COMMERCIAL STUDIO, downtown area, Deny 
lation 500,000 fully equipped with latest 
printer light lenses, et Inventory $4,500 

accounts Wil acrifice for $3,500.00 Oppc 

man. Write T-4¢ ore th journa ESTORATION ART 


Holliston 


PHOTO-CLOTH X10 ,chossy 
no paste—no waste—ready cut +) IN QUANTITY 
to convenient sizes LET US DO THE WORK— 





VEY, F ALIZING 


136. QUAL/TY GUARANTEED. 














P.O. BOX 1941 * BR/DGEPORT, CONN. & 
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THERE ARE MORE HOURS TO YOUR DAY... 


When you use Kodak 
photographic chemical preparations 


aw 


Kodak 
VERSATOL 
DEVELOPER. DEVELOPER 
" —_ wt ge 
—_—— 


Kodak 7 
DEVELOPER Kodak 


' . 3 
D-8 K-00 % Kodak SELECTOL sea cn cont 
_ cM Vevecore® § peygopet . 
i «.50 








sy, DEKTOL. | 
DD oevevoret 4. 


at 


Much as you may wish for them when work is piling up in the darkroom 
there are no twenty-six-hour days. 

There is an easy way, though, to give yourself more useful working time 
... through the use of Kodak Photographic Chemical Preparations. They 
are expertly balanced for exact uniformity from batch to batch. Darkroom 
veterans, each has been tested not only in the laboratory but under actual 
darkroom working conditions. You spend no time in weighing and meas- 
uring, for they require only the addition of the specified quantity of water. 
They save time, work, paper, film, and trouble 

Ask your Kodak dealer for Kodak Photographic Chemical Preparations. 
They are ready-mixed. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


TRADE MARK 








KODAK MASTER 





VIEW CAMERA—4 X95 


This is the camera that was designed to meet every specification 
of the professional photographer. ..and now available 


at the new low price of $175.00. 


THESE FEATURES TO HELP YOU 


@ Horizontal and vertical swings and transverse 
slides, pivoted in the middle of camera front and 
at film plane in back... meaning, of course, no 
change in size at the center of the image when 
adjustments are made. 


@ Revolving back that can be used throughout 
its 360° turn.. 
or tripod. 


. eliminating tilting of camera 


@ A rising and falling front with a rise of 3 
inches, a fall of one inch. 

@ Bellows extends from 3'." to 15”. Camera 
slides on polished monorail track of stainless 


steel for quick, easy adjustment. Clutch engage- 
ment by flick of finger permits fine focusing. 

@ Improved method of releasing ground-glass 
frame permits easy insertion or removal of film 
holder without jarring camera. 


@ Satin-finished aluminum frame with gray bel- 
lows, and large, easy-to-hold knobs. 

See the versatile, preciston-built Kodak Mas- 
ter View Camera at your Kodak dealer's. 


EASTMAN KODAK COMPANY Rochester 4, N. Y. 








